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ABSTRAK

ASWILBRODUS LAMUNG Nim : 2015411403 “Analisis Pengaruh Kualitas
Produk, Kesesuaian Harga Dan Intensitas Promosi Terhadap Keputusan
Pembelian Garam Krista Pada PT. Cheetham Garam Indonesia Di Kabupaten
Nagekeo”. Skripsi : Ende: Program Studi Manajemen, Fakultas Ekonomi,
Universitas Flores. 2020. Pembimbing | Lambertus Langga. SE.M.Sc,
Pembimbing 1l Gabriel Tanusi,SE.,M.Si. Program Studi Manajemen. Fakultas
Ekonomi. Universitas Flores.

Penelitian ini bertujuan untuk menganalisis Pengaruh Kualitas Produk,
Kesesuaian Harga Dan Intensitas Promosi Terhadap Keputusan Pembelian Garam
Krista Pada PT. Cheetham Garam Indonesia Di Kabupaten Nagekeo. Jenis
penelitian yang digunakan adalah penelitian kausalitas dengan pendekatan
kuantitatif. Teknik analisis data yang digunakan adalah analisis regresi linear
berganda. Sampel sebanyak 100 orang yang diperoleh menggunakan teknik
accidental sampling.

Dari hasil pengembangan dan pengujian instrumen telah dihasilkan
perangkat kuesioner yang baik (memenuhi syarat validitas, reliabilitas). Dari hasil
pengujian statistik t untuk variabel kualitas produk, memiliki nilai tp;¢yng <
traper Nilal signifikansinya >0,05 sedangkan variabel kesesuaian harga dan
intensitas promosi memiliki nilai tp;p,ng > traper Nilai signifikansinya <0,05. Hal
ini menunjukan bahwa variabel kualitas produk tidak berpengaruh terhadap
keputusan pembelian, sedangkan variabel kesesuaian harga dan intensitas promosi
berpengaruh signigfika terhadap keputusan pembelian garam krista. Pada hasil uji
F dengan nilai Fp;1yng = 19,999>Fpe = 2,47 dan nilai signifikansi < 0,05. Hal ini
menunjukan bahwa variabel kualitas produk, kesesuaian harga dan intensitas
promosi secara simultan berpengaruh signifikan terhadap keputusan pembelian
garam krista pada PT. Cheetham garam Indonesia. Untuk nilai R square sebesar
0,365%, menunjukan bahwa pengaruh kualitas produk, kesesuaian harga dan
intensitas promosi sebesar 0,365% terhadap keputusan pembelian, sedangkan
sisanya sebesar 0,635% dipengaruhi oleh faktor lain yang tidak dijelaskan dalam
penelitian ini.

Kata kunci : Keputusan Pembelian, Kualitas Produk, Kesesuaian Harga Dan
Intensitas Promosi



ABSTRACT

ASWILBRODUS LAMUNG Nim : 2015411403 “Analysis of the Effect of
Product Quality, Price Appropriateness and Promotion Intensity on the
Purchase Decision of Crystal Salt at PT. Cheetham Garam Indonesia in
Nagekeo Regency'. Thesis : Ende: Management Study Program, Faculty of
Economics, University of Flores. 2020. Supervisor | Lambertus Langga. SE.M.Sc,
Advisor Il Gabriel Tanusi, SE., M.Sc. Management Studies Program. Faculty of
Economics. Flores University.

This study aims to analyze the effect of product quality, price suitability
and promotion intensity on the decision to purchase salt Krista at PT. Cheetham
Garam Indonesia in Nagekeo Regency. The type of research used is causality
research with a quantitative approach. The data analysis technique used is
multiple linear regression analysis. A sample of 100 people was obtained using
accidental sampling technique.

From the results of developing and testing the instrument, a good
questionnaire has been produced (qualifies for validity, reliability). From the
results of statistical testing t for the product quality variable, it has a value of
t (count )< t_(table ) its significance value > 0.05 while the price suitability
variable and promotion intensity have a value of t_(count )> t (table ) its
significance value <0, 05. This shows that the product quality variable has no
effect on purchasing decisions, while the price suitability variable and promotion
intensity have a significant effect on crystal salt purchasing decisions. On the
results of the F test with a value of F_(count ) = 19.999>Ftable = 2.47 and a
significance value <0.05. This shows that the variables of product quality, price
suitability and promotion intensity simultaneously have a significant effect on the
decision to purchase crystal salt at PT. Cheetham Indonesian salt. For the R
square value of 0.365%, it shows that the influence of product quality, price
suitability and promotion intensity is 0.365% on purchasing decisions, while the
remaining 0.635% is influenced by other factors not explained in this study.

Keywords:  Purchase Decision, Product Quality, Price Match and Promotion
Intensity





