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ABSTRAK

Yulita Tanda. 2017410234. Pengaruh Lokasi, Keberagaman Produk, Harga
dan Kaualitas Pelayanan Terhadap Minat Beli Semabako di Pasar
Tradisional Mbongawani Ende.Skripsi. Ende. Progran Studi Manajemem.
Fakultas Ekonomi. Universitas Flores. 2021.Pembimbing | Lambertus
Langga,SE.,M.Sc. Pembimbing Il Santy Permata Sari, SAB.,MM

Tujuan penelitian ini adalah untuk mengetahui Pengaruh Lokasi,
Keberagaman Produk, Harga dan Kualitas Pelayanan Terhadap Minat Beli
Semabako di Pasar Tradisional Mbongawani Ende Penelitian ini menggunakan
sampel 105 responden dan sampel tersebut adalah konsumen yang berbelanja
bahan sembako dipasar tradisonal Mbongawani Ende.

Dari hasil pengembangan dan pengujian instrument telah dihasilkan

perangkat kuesioner yang baik (memenuhi syarat validitas, reliabilitas ) dari hasil
pegujian statistic tuntuk variabel lokasi, keberagaman produk, harga dan kualitas

pelayanan nilai thiwng > tuavel nilaj Signifikasi < 0,05. Berdasarkan uji-t penelitian ini

menunjukkan bahwa variabel Lokasi, berpengaruh negatif terhadap minat beli
sembako di Pasar Tradisional Mbongawani Ende. Harga, dan Kualitas Pelayanan
berpengaruh positif terhadap Minat Beli Sembako di Pasar Tradisional
Mbongawani Ende. Sedangkan keberagaman produk tidak berpengaruh terhadap
Minat Beli Sembako di Pasar Tradisional Mbongawani Ende. Hal ini ditunjukkan
dengan uji t yang memiliki nilai signifikansi variabel X; 0,049 < 0,05, X, 0,852,>
0,05, X3 0,017 < 0,05, dan X4 < 0,000 yang merupakan standar signifikansi yang
digunakan dalam penelitian ini

Hal ini menunjukan bahwa variabel lokasi, keberagaman produk, harga dan
kualitas pelayanan berpengaruh signifikan terhadap minat beli. Untuk nilai
Adjusted R square sebesar 0,265, ini menunjukan bahwa presentase pengaruh
Lokasi, Keberagaman Produk, Harga, dan Kualitas Pelayanan secara bersama-
sama (simultan) terhadap variabel Minat Beli sebesar 26,5%. Sedangkan sisanya
dipengaruhi oleh variabel lain yang tidak dimasukan dalam model penelitian ini.

Kata Kunci: lokasi, keberagaman produk, harga, kualitas pelayanan



ABSTRACT

Yulita Tanda. 2017410234. The Influence of Location, Product Diversity, Price and
Service Quality on Interest in Buying Sembako in the Mbongawani Ende
Traditional Market. Thesis. Ende. Management Study Program. Faculty of
Economics. Flores University. 2021. Supervisor | Lambertus Langga, SE., M.Sc.
Advisor Il Santy Permata Sari, SAB.,MM

The purpose of this study was to determine the effect of location, product
diversity, price and service quality on interest in buying groceries at the
Mbongawani Ende Traditional Market.

From the results of the development and testing of the instrument, a good
questionnaire (qualifies for validity, reliability) from the statistical results for the
variables of location, product diversity, price and service quality tcount > ttable,
significance value < 0.05. Based on the t-test of this study, it shows that the
location variable has a negative effect on buying interest in basic necessities at the
Mbongawani Ende Traditional Market. Price, and Quality of Service have a
positive effect on Interest in Buying Sembako at the Mbongawani Ende
Traditional Market. Meanwhile, product diversity has no effect on interest in
buying basic necessities at the Mbongawani Ende Traditional Market. This is
significant as indicated by the t test which has a significance value of X1 0.049 <
0.05, X2 0.852, > 0.05, X3 0.017 < 0.05, and X4 < 0.000 which are the standards
used in this study.

This shows that the variables of location, product diversity, price and service
quality have a significant effect on buying interest. For the Adjusted R square
value of 0.265, this indicates that there is an effect of Location, Product Diversity,
Price, and Service Quality simultaneously (simultaneously) on the Purchase
Interest variable of 26.5%. While the rest is influenced by other variables that are
not included in this research model.

Keywords: location, product diversity, price, service quality
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