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ABSTRAK 

   

Delvina Jemu. 2017410413. Pengaruh Praktik Manajemen Rante Pasokan 

Terhadap Kinerja Usaha Pada UKM Toko Pkaian Di Kelurahan 

Mbongawani Kecamat Ende Selatan Kabupaten Ende. Program Studi 

Manajemen. Fakultas Ekonomi. Universitas Flores. 2021. Pembimbing I 

Lambertus Langga, SE.,M.Sc Pembimbing II Yulius Laga, SE.,M.Ec.Dev 

 

Penelitian ini bertujuan untuk mengetahui Pengaruh Praktik Manajemen 

Rantai Pasokan Terhadap Kinerja Usaha pada UKM Toko Pakaian Di Kelurahan 

Mbongawani Kecamatan Ende Selatan, Kabupaten Ende.  

Sampel dalam penelitian ini berjumlah 32 responden, yang merupakan 

pemilik toko pakaian di Kelurahan Mbongawani. Teknik pengumpulan data 

menggunakan kuesioner dengan teknik analisis data adalah regresi linier berganda 

yang menggunakan alat bantu Soft Ware SPSS ver. 24. 

Hasil penelitian menunjukan bahwa: (1) Informasi berpengaruh positif dan 

signifikan terhadap Kinerja Usaha Toko Pakaian di Kelurahan Mbongawani 

sebesar 53,7% sedangkan 46,3% dipengaruhi oleh faktor lain. (2) Kepercayaan 

berpengaruh positif dan signifikan terhadap Kinerja Usaha Toko Pakaian di 

Kelurahan Mbongawani sebesar 93,2% sedangkan 6,8% dipengaruhi oleh faktor 

lain. (3) Hubungan Jangka Panjang berpengaruh positif dan signifikan terhadap 

Kinerja Usaha Toko Pakaian di Kelurahan Mbongawani sebesar 35,1% 

sedangakan 64,9 % dipengaruhi oleh faktor lain. (4) Kolaborasi tidak berpengaruh 

terhadap Kinerja Usaha Toko Pakaian di Kelurahan Mbongawani sebesar 51,8% 

sedangakan 48,2% dipengaruhi oleh faktor lain. 

 

Kata Kunci: Informasi, Kepercayaan, Hubungan Jangka Panjang, 

Kolaborasi, Kinerja Usaha. 
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ABSTRACT 

   

Delvina Jemu. 2017410413. The Effect of Supply Chain Management 

Practices on Business Performance in Clothing Store SMEs in Mbongawani 

Village, South Ende District, Ende Regency. Management Studies Program. 

Faculty of Economics. Flores University. 2021. Supervisor I Lambertus 

Langga, SE., M.Sc Supervisor II Yulius Laga, SE., M.Ec.Dev 

 

This study aims to determine the effect of supply chain management 

practices on business performance in clothing store SMEs in Mbongawani 

Village, South Ende District, Ende Regency. 

The sample in this study amounted to 32 respondents, who are clothing 

shop owners in Mbongawani Village. The data collection technique used a 

questionnaire with the data analysis technique was multiple linear regression 

using the SPSS ver Soft Ware tool. 24. 

The results of the study show that: (1) Information has a positive and 

significant effect on the Business Performance of a Clothing Store in 

Mbongawani Village by 53.7% while 46.3% is influenced by other factors. (2) 

Trust has a positive and significant effect on Clothing Store Business Performance 

in Mbongawani Village by 93.2% while 6.8% is influenced by other factors. (3) 

The Long-Term Relationship has a positive and significant effect on the Business 

Performance of a Clothing Store in Mbongawani Village by 35.1% while 64.9% is 

influenced by other factors. (4) Collaboration does not affect the business 

performance of the clothing store in Mbongawani Village by 51.8% while 48.2% 

is influenced by other factors. 

 

Keywords: Information, Trust, Long-Term Relationship, Collaboration, 

Business Performance. 
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