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ABSTRAK  

Yuliana Sriyati Yunut. NIM.  2018430101. Pengaruh Pemanfaatan Media 

Sosial Terhadap Minat Berwirausaha Mahasiswa Fakultas Ekonomi 

Universitas Flores  

 

Penelitian ini bertujuan untuk mengetahui pengaruh pemanfaatan 

media sosial Instagram, Facebook dan WhatsApp terhadap minat 

berwirausaha mahasiswa Fakultas Ekonomi Universitas Flores melalui hasil 

kuesioner yang disebarkan kepada mahasiswa.Teknik analisis yang digunakan 

adalah regresi linear berganda. Untuk menghitung persamaan regresi linear 

berganda, data harus memenuhi asumsi dasar yaitu melalui asumsi klasik dan 

uji hipotesis. 

Hasil penelitian menunjukkan bahwa satu, variabel media sosial 

Instagram tidak berpengaruh terhadap minat berwirausaha mahasiswa. Hal ini 

dibuktikan dari hasil uji signifikansi secara parsial (uji t). Nilai t hitung < t 

tabel (-1,367 < 1,661). Kedua, variabel media sosial Facebook berpengaruh 

terhadap minat berwirausaha mahasiswa karena nilai t hitung > t tabel ( 2,066 

> 1,661). Ketiga, variabel media sosial WhatsApp berpengaruh terhadap minat 

berwirausaha mahasiswa karena nilai t hitung > t tabel (2,161 >1,661). 

Keempat, variabel Instagram, Facebook dan WhatsApp secara bersama-sama 

atau simultan berpengaruh terhadap minat berwirausaha karena nilai nilai F 

hitung sebesar 3,565 dengan nilai signifikan 0,017 < 0,1 dan F tabel sebesar 

2,36. Dengan demikian F hitung lebih besar F tabel (3,565 >2,36) dan tingkat 

signifikan 0,017 < 0,1.  

 

Kata Kunci: Media sosial Instagram, media sosial Facebook, media sosial 

WhatsApp, dan minat berwirausaha 

 

 

 

 



ABSTRACK 

Yuliana Sriyati Yunut. NIM. 2018430101. The effect of social media 

utilization on entrepreneurial interests of sudents of the Faculty of 

Economics, University of  Flores 

  

This study aims to determine the effect of the use of social media 

Instagram, Facebook and WhatsApp on the entrepreneurial interst of students 

of the Faculty of Economics, University of Flores through the result of 

questionnaires distributed to students. The analysis technique used is multiple 

linear regression. To calculate the multiple linear regression equation, the data 

must meet the basic assumptions, namely through classical assumptions and 

hypothesis testing.  

The results of the study show that first, the Instagram social media 

variable has no effect on students entrepreneurship interest. This is evidenced 

by the results of the partial significance test (t test). The value of t count < t 

table (-1,367<1,661). Both facebook social media variables have an effect on 

students interest in entepreneurship because the value of t count > t table 

(2,066>1,661). The three WhatsApp social media variables have an effect on 

student entrepreneurship interest because the value of t count > t table (2,161> 

1,661). Fourth, the variables Instagram, Facebook and WhatsApp 

simultaneously affect the interest in entrepreneurship because the calculated F 

value is 3.565 with a significant value of 0.017 <0.1 and the F table is 2.36. 

Thus, the calculated F is greater than the F table (3.565 > 2.36) and the 

significant level is 0.017 < 0.1. 

 

Kata Kunci: Instagram social media, Facebook social media, WhatsApp        

social media, and interest in entrepreneurship 
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