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ABSTRAK

Fabianus Efendi Lande, 2017410255, Pengaruh Lokasi, Harga Dan
Kelengkapan Produk Terhadap Minat Beli Ulang Konsumen Pada (UMKM)
Perkiosan Di Kecamatan Wewaria Kabupaten Ende. Fakultas Ekonomi,
Program Studi Manajemen, Skripsi. 2022.
Pembimbing 1 : Lambertus Langga, SE.,M.Sc,
Pembimbing 2 : Maria Endang Jamu,SE.,MM.

Penelitian ini bertujuan untuk mengetahui (1) Apakah ada pengaruh lokasi
terhadap minat beli ulang konsumen pada UMKM perkiosan, (2) Apakah ada
pengaruh hargaterhadap minat beli ulang konsumen pada UMKM perkiosan, (3)
Apakah ada pengaruh kelengkapan produk terhadap minat beli ulang konsumen
pada UMKM perkiosan.Penelitian ini termasuk penelitian Assosiatif dengan
pendekatan kuantitatif.Sampel dalam penelitian adalah sebanyak 99 orang
konsumen .Data dikumpulkan dengan yang telah diuji Validitas dan
Reliabilitasnya.Regresi linear berganda digunakan untuk uji hipotesis penelitian
ini.
Hasil penelitian ini menunjukan bahwa, (1) lokasi berpengaruh positif  dan
signifikan terhadap minat beli ulang konsumen di Kecamatan Wewaria dengan
nilai t hitung sebesar 3.312, (2) harga tidak berpengaruh terhadap minat beli ulang
konsumen di Kecamatan Wewaria dengan nilai t hitung sebesar 0,373, (3)
kelengkapan produk berpengaruh positif dan signifikan terhadap minat belu ulang
konsumen di Kecamatan Wewaria dengan nilai t hitung sebesar 3.104.

Kata kunci : Lokasi, Harga, Kelengkapan Produk, Minat Beli Ulang
Konsumen.
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ABSTRACT

Fabianus Efendi Lande, 2017410255,The Influence of location, price and
product completeness on consumer repurchase interest in small-scale shops
(MSMEs) in Wewaria District, Ende Regency. Faculty of Economics,
Management Studies program, thesis, 2022.
Advisor 1 : Lambertus Langga, SE.,M.Sc,
Advisor 2 : Maria Endang Jamu,SE.,MM.

This Study Aims To Determine (1) Is There An Effect Of Location On
Consumer Repurchase Interest In MSME Kiosks, (2) Is There A Price Effect On
Consumer Repurchase Interest In MSME Kiosks, (3) Is There An Effect On
Product Completeness On Consumer Repurchase Interest? In Small Shop
Smes.This research includes associative research with a quantitative approach.
The sample in this study was 99 consumer. Data were collected with those whose
validity and reliability had been tested multiple linear regression was used to test
the hypothesis of this study.
The result of this study indicate that, (1) location has a positive and significant
effect on consumer repurchase interest in Wewaria District with a t-count value of
3,312, (2) price has no effect on consumer repurchase interest i Wewaria District
with a t-count value of 0,373, (3) the completeness of the product has a positive
and significant effect on the consumer’s repeat interest in Wewaria District with a
t-count value of 3.104.

Keywords : Location Price, Completeness Of Products , Consumer
Repuchase Interest.
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