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ABSTRAK

Rinda Mardan Fakultas Ekonomi, Program Sarjana. Pengaruh Celebrity
Endorser, Brand Image, dan Testimoni Terhadap Minat Beli Produk Pixy
(Studi Kasus Toko Kartini Ende), Pembimbing I:  Hyronimus Se
Pembimbing 2 : Maria Endang Jamu

Penelitian ini bertujuan untuk mengetahui (1) Pengaruh celebrity endorser
terhadap minat beli produk pixy di toko Kartini Ende.(2) Pengaruh brand image
terhadap minat beli produk pixy di toko Kartini Ende.(3) Pengaruh kualitas
testimoni terhadap minat beli produk pixy di toko Kartini Ende. Penelitian ini
menggunakan penelitian kausalitas dengan menggunakan pendekatan kuantitatif.
Sampel dalam penelitian ini adalah 60 orang responden konsumen Toko Kartini
Ende. Teknik pengumpulan data menggunakan kuesioner yang telah diuji
validitas dan reliabilitasnya. Regresi linear sederhana digunakan untuk uji
hipotesis penelitian.

Hasil penelitian ini menunjukkan bahwa (1) celebrity endorser berpengaruh
parsial dan signifikan terhadap minat beli produk pixy di toko Kartini Ende. Yang
ditunjukan dengan nilai t nitung > t taber (0,074 > 1,697) dan nilai signifikan 0,002 <
0,05 (2) brand image berpengaruh parsial dan signifikan terhadap minat beli
produk pixy di toko Kartini Ende. Yang ditunjukan dengan nilai t piung > t tabel
(3,159 > 1,697) dan nilai signifikan 0,003 < 0,05 (3) testimoni berpengaruh parsial
dan signifikan terhadap minat beli produk pixy di toko Kartini Ende. Yang
ditunjukan dengan nilai t hiwng > traber (3,077 > 1,697) dan nilai signifikan 0,003 <
0,05.

Kata kunci: Celebrity Endorser , Brand Image, Testimoni, Minat Beli



ABSTRACT

Rinda Mardan Faculty of Economics, Undergraduate Program. The
Influence of Celebrity Endorser, Brand Image, and Testimonials on Interest
in Buying Pixy Products (Case Study of Kartini Ende Store), Advisor I:
Hyronimus Se Advisor 2 : Maria Endang Jamu

This study aims to determine (1) the effect of celebrity endorser on interest in
buying pixy products at the Kartini Ende store. (2) The effect of brand image on
buying interest in pixy products at the Kartini Ende store. (3) The effect of
testimonial quality on interest in buying pixy products at the store. Kartini Ende.
This study uses causality research using a quantitative approach. The sample in
this study were 60 consumer respondents at the Kartini Ende Store. Data
collection techniques using a questionnaire that has been tested for validity and
reliability. Simple linear regression was used to test the research hypothesis.

The results of this study indicate that (1) celebrity endorser has a partial and
significant effect on buying interest in pixy products at the Kartini Ende store. It is
indicated by the value of t count > t table (0.074 > 1.697) and a significant value
of 0.002 < 0.05 (2) brand image has a partial and significant effect on buying
interest in pixy products at the Kartini Ende shop. It is indicated by the value of t
count > t table (3.159 > 1.697) and a significant value of 0.003 < 0.05 (3)
testimonials have a partial and significant effect on buying interest in pixy
products at the Kartini Ende shop. As indicated by the value of t count > t table
(3,077 > 1,697) and a significant value of 0,003 < 0,05.

Keywords: Celebrity Endorser, Brand Image, Testimonials, Buying Interest
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