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ABSTRAK

Veronika Dhoe, Fakultas Ekonomi, Program Sarjana. Pengaruh Manajemen

Rantai Pasokan Terhadap Kinerja Usaha Meubel di Kota Ende, Pembimbing

I: Lambertus Langga 2 : Santi Permata Sari

Penelitian ini bertujuan (1) Untuk mengetahui pengaruh berbagi informasi

terhadap kinerja usaha Meubel di Kota Ende.(2)Untuk mengetahui pengaruh

kepercayaan terhadap kinerja usaha Meubel di Kota Ende.(3) Untuk mengetahui

pengaruh hubungan jangka panjang terhadap kinerja usaha Meubel di Kota Ende.

(4) Untuk mengetahui pengaruh proses integrasi terhadap kinerja usaha Meubel di

Kota Ende. Data dikumpulkan dengan kuesioner yang telah diuji validitas  dan

reliabilitasnya.  Regresi linier  berganda digunakan untuk uji hipotesis penelitian

ini.

Hasil penelitian ini menunjukkan bahwa, (1) Ada pengaruh berbagi

informasi  terhadap kinerja usaha Meubel  di  Kota  Ende dengan nilai  beta (β)

sebesar 0,345.(2) Ada pengaruh kepercayaan terhadap kinerja usaha Meubel di

Kota Ende dengan nilai beta (β) sebesar 0,541(3) Ada pengaruh hubungan jangka

panjang terhadap kinerja usaha Meubel di Kota Ende dengan nilai beta (β) sebesar

0,367.(4)Untuk mengetahui pengaruh proses integrasi terhadap kinerja usaha

Meubel di Kota Ende,dengan nilai beta (β) sebesar 0,329.

Kata kunci: Berbagi Informasi, Kepercayaan, Hubungan Jangka Panjang, 

Proses Integrasi, Kinerja Usaha
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ABSTRACK

Veronika Dhoe, Faculty of Economics, Undergraduate Program. The 

Influence of Supply Chain Management on Furniture Business Performance

in Ende City, Supervisor I: Lambertus Langga 2: Santi Permata Sari

This study aims (1) to determine the effect of sharing information on 

the performance of the furniture business in Ende City. (2) To determine the 

effect of trust on the performance of the furniture business in Ende City. (3) To 

determine the effect of long-term relationships on the performance of the 

furniture business in Ende City. (4) To determine the effect of the integration 

process on the performance of the furniture business in Ende City. Data were 

collected by using a questionnaire that had been tested for validity and reliability.

Multiple linear regression was used to test the hypothesis of this study.

The results of this study indicate that, (1) There is an effect of sharing 

information on the performance of the furniture business in Ende City with a 

beta (β) value of 0.345. (2) There is an influence of trust on the furniture 

business performance in Ende City with a beta (β) value of 0.541( 3) There is a 

long-term relationship effect on the performance of the furniture business in 

Ende City with a beta () value of 0.367. (4) To determine the effect of the 

integration process on the furniture business performance in Ende City, the beta 

(β) value is 0.329.

Keywords: Information Sharing, Trust, Long-Term Relationship, Integration

Process, Business Performance
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