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ABSTRAK

PENGARUH ONLINE SHOP TERHADAP PERILAKU KONSUMTIF
MAHASISWA PROGRAM STUDI  PENDIDIKAN EKONOMI

UNIVERSITAS FLORES

Erniana Angul
Program Studi Pendidikan Ekonomi, Fkip, Universitas Flores

E-Mail: ernianaangul@gmail.com

Penelitian ini bertujuan untuk mengetahui dan mendeskripsikan:  (1) Pengaruh kualitas
informasi terhadap perilaku konsumtif dalam sistem pembelian menggunakan Online Shop
mahasiswa Program Studi Pendidikan Ekonomi,Universitas Flores,(2) Pengaruh kemudahan
terhadap perilaku konsumtif dalam sistem pembelian menggunakan Online Shop mahasiswa
Program Studi Pendidikan Ekonomi,Universitas Flores,(3) Pengaruh harga terhadap perilaku
konsumtif dalam sistem pembelian menggunakan Online Shop mahasiswa Program Studi
Pendidikan Ekonomi,Universitas Flores,(4) Pengaruh kualitas produk terhadap perilaku konsumtif
dalam sistem pembelian menggunakan Online Shop mahasiswa Program Studi Pendidikan
Ekonomi,Universitas Flores.

Jenis penelitian yang digunakan dalam penelitian ini adalah kuantitatif. Teknik
pengumpulan data yang digunakan dalam penelitian ini adalah; (1) observasi, (2) wawancara,(3)
kuesioner dan  (4) dokumentasi. Teknik analisis data yang digunakan adalah menggunakan
analisis data statistik dengan rumus regresi linier berganda.

Hasil penelitian ini menunjukan bahwa (1) аdаnyа pengаruh signifikаn аntаrа vаriаbel
Kualitas Informasi (X1) terhаdаp Perilaku Konsumtif Mahasiswa Program Studi  Pendidikan
Ekonomi Universitas Flores. Dengan hаsil аnаlisis menujukаn bаhwа nilаi thitung > ttаbel yаitu 2,131
> 1.99254 dаn nilаi signifikаn 0,036 < α (0,05).(2) аdаnyа pengаruh signifikаn аntаrа vаriаbel
Kemudahan (X2) terhаdаp Perilaku Konsumtif Mahasiswa Program Studi  Pendidikan Ekonomi
Universitas Flores. Dengan dаri hаsil аnаlisis menujukаn bаhwа nilаi thitung > ttаbel yаitu 2,222 >
1.99254 dаn nilаi signifikаn 0,025 < α (0,05). (3) аdаnyа pengаruh signifikаn аntаrа vаriаbel
Harga (X3) terhаdаp Perilaku Konsumtif Mahasiswa Program Studi  Pendidikan Ekonomi
Universitas Flores. Dengan  hаsil аnаlisis menujukаn bаhwа nilаi thitung > ttаbel yаitu 2,609 >
1.99254 dаn nilаi signifikаn 0,012 < α (0,05). (4) аdаnyа pengаruh signifikаn аntаrа vаriаbel
Kualitas Produk (X4) terhаdаp Perilaku Konsumtif Mahasiswa Program Studi  Pendidikan
Ekonomi Universitas Flores. Dengan hаsil аnаlisis  menujukаn bаhwа nilаi thitung > ttаbel yаitu 5,282
> 1.99254 dаn nilаi signifikаn 0,000 < α (0,05).

Dengan demikian disarankan kepada pihak-pihak sebagai berikut : (1)Bagi prodi
pendidikan ekonomi, Hasil penelitian ini diharapkan memberi acuan dan pengelaman bagi para
pendidik guna mengarahkan mahasiswa dalam menerapkan pola hidup di kampus Universitas
Flores Ende.(2)Bagi mahasiswa prodi pendidikan ekonomi, diharapkan adik-adik memmanfaatkan
keuangan sesuai kepentingan dan tidak berfoya-fayo atau mengkuti trend (3)Orang tua, diharapkan
orang tua untuk mengawasi anaknya terlebih penggunaan keuangan dan lebih focus pada belajar.
(4)Bagi peneliti, sebagai pembelajaran dalam menata hidup di masa depan.

Kata Kunci: Informasi, kemudahan, Harga, Kualitas Produk Dan Perilaku Konsumtif
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ABSTRACT

INFLUENCE OF ONLINE SHOP ON CONSUMPTION BEHAVIOR OF
STUDENTS OF ECONOMIC EDUCATION STUDY PROGRAM

UNIVERSITY OF FLORES

Erniana Angul
Economic Education Study Program, Fkip, University of Flores

E-Mail: ernianaangul@gmail.com

This study aims to determine and describe: (1) The effect of information quality on
consumptive behavior in the purchasing system using the Online Shop of students of the Economic
Education Study Program, University of Flores, (2) The effect of convenience on consumptive
behavior in the purchasing system using the Online Shop of students of the Education Study
Program. Economics, University of Flores, (3) The effect of price on consumptive behavior in the
purchasing system using the Online Shop of students of the Economic Education Study Program,
University of Flores, (4) The effect of product quality on consumptive behavior in the purchasing
system using the Online Shop of students of the Economic Education Study Program, University
Flores.

The type of research used in this research is quantitative. Data collection techniques used in
this study are; (1) observation, (2) interview, (3) questionnaire and (4) documentation. The data
analysis technique used is statistical data analysis with multiple linear regression formulas.

The results of this study indicate that (1) there is a significant influence between the
Information Quality variable (X1) on the Consumptive Behavior of Students of the Economics
Education Study Program, University of Flores. With the results of the analysis showing that the
value of tcount > table is 2.131 > 1.99254 and a significant value of 0.036 < (0.05).(2) There is a
significant influence on the Consumptive Behavioral Economics Study Program of the University
of Flores (Variable Variable). With the results of the analysis show that the value of tcount > ttable
is 2.222 > 1.99254 and a significant value of 0.025 < (0.05). (3) There is a significant influence
between the price variable (X3) on the Consumptive Behavior of Students of the Economic
Education Study Program, University of Flores. The results of the analysis show that the value of
tcount > ttable is 2.609 > 1.99254 and a significant value of 0.012 < (0.05). (4) There is a
significant influence between the Product Quality variable (X4) on the Consumptive Behavior of
Economic Education Study Program Students at the University of Flores. The results of the
analysis show that the value of tcount > ttable is 5.282 > 1.99254 and a significant value of 0.000
< (0.05).

Thus, it is recommended to the following parties: (1) For economic education study
programs, the results of this study are expected to provide a reference and experience for educators
in order to direct students in implementing a lifestyle on the Flores Ende University campus. (2)
For students of economic education study programs , it is hoped that the younger siblings will use
finances according to their interests and not slack off or follow trends (3) Parents, parents are
expected to supervise their children, especially the use of finances and focus more on learning. (4)
For researchers, as a lesson in managing life in the future.

Keywords: Information, Convenience, Price, Product Quality And Consumptive Behavior

mailto:ernianaangul@gmail.com
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