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ABSTRAK

Maria Yasinta Luseng, Nim : 2018410773 :Analisis Pengaruh Kualitas
Produk, Harga Dan Distribusi Terhadap Kepuasan Konsumen Pada
Rajawali Telkomsel Ruteng Kabupaten Manggarai. Skripsi. Program Studi
Manajemen Fakultas Ekonomi Universitas Flores. Pembimbing (I) : Bapak
Lambertus Langga,SE.,M.Sc Pembimbing (II) Maria Endang Jamu, SE.,MM

Tujuan penelitian ini untuk mengetahui Pengaruh Kualitas Produk, Harga
dan Distribusi Terhadap Kepuasan Konsumen Pada Rajawali Telkomsel Ruteng
Kabupaten Manggarai. Penelitian ini termasuk penelitian kausalitas menggunakan
pendekatan kuantitatif. Sampel dalam penelitian ini adalah pelanggan pembelian
kartu telkomsel, pulsa biasa, paket internet, yang berjumlah 97 orang. Analisis
yang digunakan yaitu uji instrument, uji asumsi klasik, uji regresi linear berganda,
uji hipotetsis, uji t, uji f dan koefisien determinasi.

Hasil analisis data dan uji hipotesis menunjukan kualitas produk X1 (1,924)
secara parsial berpengaruh signifikan terhadap kepuasan konsumen. Harga X2
(1,147) secara parsial tidak berpengaruh signifikan terhadap kepuasan konsumen.
Distribusi X3 (3,649) secara parsial berpengaruh signifikan terhadap kepuasan
konsumen (Y). Uji koefisien determinasi (R2) menunjukan bahwa pengaruh
variabel independen terhadap variabel dependen berarti variabel keandalan
mempengaruhi yakni sebesar 0,214 atau 21,4% sedangkan sisanya sebesar 7,8%
dipengaruhi oleh variabel-variabel lain diluar penelitian ini.

Kata Kunci : Kualitas Produk, Harga, Distribusi, dan Kepuasan Konsumen
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ABSTRACT

Maria Yasinta Luseng, Nim : 2018410773 :Analysis Of The Influence Of
Product Quality, Price And Distribution On Consumer Satisfaction At
Rajawali Telkomsel Ruteng, Manggarai Regency. Thesis. Management Study
Program, Faculty Of Economics, University Of Flores. Pembimbing (I):
Bapak Lambertus Langga, SE.,M.Sc Pembimbing (II) Maria Endang Jamu,
SE.MM

The purpose of this study was to determine the effect of product quality,
price and distribution on consumer satisfaction at Rajawali Telkomsel Ruteng,
Manggarai Regency. This research includes causality research using a quantitative
approach. The sample in this study were customers buying Telkomsel cards,
regular pulses, internet packages, totaling 97 respondent. The analysis used is
instrument test, classical assumption test, multiple linear regression test,
hypothesis test, t test, f test and the coefficient of determination.

The results of data analysis and hypothesis testing show that product quality
X1 (1.924) partially has a significant effect on customer satisfaction. Price X2
(1.147) partially has no significant effect on customer satisfaction. The
distribution of X3 (3.649) partially has a significant effect on consumer
satisfaction (Y). The coefficient of determination test (R2) shows that the effect of
the independent variable on the dependent variable means that the reliability
variable influences that is equal to 0.214 or 21.4% while the remaining 7.8% is
influenced by other variables outside this study.

Keywords: Product Quality, Price, Distribution, and Consumer Satisfaction
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