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ABSTRAK

Yosinta Owa Riwu, Fakultas Ekonomi, Program Studi Manajemen. Program
Sarjana. Analisis Faktor-faktor yang Mempengaruhi Pemilihan Lokasi
Terhadap Kesuksesan Usaha Jasa Mikro Kecil di Jalan Ssamratulangi
Kecamatan Ende Tengah Kabupaten Ende.Pembimbing I: Lambertus
Langga, SE.,M.Sc 2 : Santi Permata Sari, S.A.B.,MM

Penelitian ini bertujuan untuk mengetahui (1) Apakah faktor lokasi
berpengaruh dalam kesuksesan usaha mikro-kecil di Jalan Samratulangi Ende(2)
Apakah ketersediaan fasilitas berpengaruh dalam kesuksesan usaha mikro kecil
Jalan Samratulangi Ende(3) Apakah kedekatan konsumen berpengaruh dalam
kesuksesan usaha mikro kecil di sekitar Jalan Samratulangi Ende. Penelitian ini
termasuk penelitian kausalitas dengan menggunakan pendekatan kuantitatif.
Sampel dalam penelitian ini adalah 70 pelaku usaha mikro kecil di jalaan
Samratulangi Kecamatan Ende Tengah Kabupaten Ende. Data dikumpulkan
dengan kuesioner yang telah diuji validitas dan reliabilitasnya. Regresi linier
berganda digunakan untuk uji hipotesis penelitian ini. Hasil penelitian ini
menunjukkan bahwa, (1) Ada pengaruh signifikan faktor lokasi terhadap
Kesuksesan Usaha Jasa mikro kecil di jalan Samratu Langi Kecamatan Ende
Tengah Kabupaten Endedengan nilai beta (β) sebesar 0,490(2) Ada pengaruh
signifikan kesediaan fasilitas terhadap Kesuksesan Usaha Jasa di jalan Samratu
Langi Kecamatan Ende Tengah Kabupaten Ende dengan nilai beta (β) sebesar
0,393 (3) Ada pengaruh signifikan kedekatan konsumen terhadap Kesuksesan
Usaha Jasa di Samratu Langi Kecamatan Ende Tengah Kabupaten Ende dengan
nilai beta (β) sebesar 0,643.

Kata kunci : Faktor Lokasi, Ketersediaan Fasilitas, Kedekatan konsumen,
Kesuksesan Usaha.
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ABSTRACT

Yosinta Owa Riwu, Faculty of Economics, Management Study Program.
Degree program. Analysis of the Factors Influencing Site Selection on the
Success of Micro-Small Service Businesses on Jalan Ssamratulangi, Ende
Tengah District, Ende Regency. Supervisor I: Lambertus Langga, SE.,M.Sc 2
: Santi Permata Sari, S.A.B.,MM

This study aims to find out (1) Does the location factor influence the success
of micro-small businesses on Jalan Samratulangi Ende (2) Does the availability of
facilities affect the success of micro-small businesses on Jalan Samratulangi Ende
(3) Does consumer closeness affect the success of micro-small businesses in
around Jalan Samratulangi Ende. This research includes causality research using a
quantitative approach. The sample in this study were 70 micro and small
entrepreneurs on the streets of Samratulangi, Middle Ende District, Ende
Regency. Data was collected using a questionnaire that had been tested for
validity and reliability. Multiple linear regression was used to test the research
hypothesis. The results of this study indicate that, (1) There is a significant
influence of the location factor on the success of small micro service businesses
on Jalan Samratu Langi, Middle Ende District, Ende Regency with a beta (β)
value of 0.490 (2) There is a significant influence on the availability of facilities
on the success of service businesses on the road. Samratu Langi, Middle Ende
District, Ende Regency with a beta (β) value of 0.393 (3). There is a significant
influence of consumer closeness on the success of service businesses in Samratu
Langi, Middle Ende District, Ende Regency, with a beta (β) value of 0.643.

Keywords : Location Factors, Availability of Facilities, Proximity of
consumers, Business Success.



xi

DAFTAR ISI

Halaman

HALAMAN JUDUL ........................................................................................... i

LEMBAR PERSETUJUAN .............................................................................. ii

LEMBAR PENGESAHAN .............................................................................. iii

LEMBAR PERNYATAAN KEASLIAN ........................................................ iv

MOTTO .............................................................................................................. v

PERSEMBAHAN .............................................................................................. vi

KATA PENGANTAR ...................................................................................... vii

ABSTRAK ......................................................................................................... ix

ABSTRACT......................................................................................................... x

DAFTAR ISI ...................................................................................................... xi

DAFTAR TABEL ............................................................................................xiii

DAFTAR GAMBAR .....................................................................................xviii

BAB I PENDAHULUAN.................................................................................... 1

1.1 Latar Belakang ................................................................................................ 1

1.2 Rumusan Masalah ........................................................................................... 7

1.3 Tujuan Penilitian ............................................................................................. 8

1.4 Manfaat  Penelitian ......................................................................................... 8

BAB II KAJIAN PUSTAKA.............................................................................. 9

2.1 Landasan Teori ............................................................................................... 9

2.1.1 Pengertian Pemasaran .................................................................................. 9

2.1.2 Pengertian  Manajemen Pemasaran ........................................................... 10



xii

2.1.3 Bauran Pemasaran...................................................................................... 11

2.1.4 Fungsi Pemasaran....................................................................................... 13

2.1.5 TujuanPemasaran ....................................................................................... 14

2.2 Lokasi............................................................................................................ 15

2.2.1 Pengertian lokasi ........................................................................................ 15

2.2.2 Faktor – Faktor  Yang Mempengauhi Pemilihan Lokasi Usaha ................ 16

2.2.3 Pemilihan Lokasi........................................................................................ 17

2.3 Faktor lokasi.................................................................................................. 18

2.3.1 Pengertian faktor lokasi.............................................................................. 18

2.3.1 Indikator lokasi........................................................................................... 19

2.4 Ketersediaan Fasilitas.................................................................................... 20

2.4.1 Pengertian Ketersediaan Fasilitas .............................................................. 20

2.4.2 Indikator- Indikator Ketersediaan Fasilitas................................................ 20

2.5 Kedekatan dengan Konsumen....................................................................... 20

2.5.1 Pengertian Kedekatan dengan Konsumen.................................................. 20

2.5.2 Indikator Kedekatan dengan Konsumen .................................................... 21

2.6 Kesuksesan Usaha......................................................................................... 22

2.6.1 Pengertian Kesuksesan Usaha.................................................................... 22

2.6.2 Indikator Kesuksesan Usaha ...................................................................... 23

2.7 Definisi Usaha Jasa Mikro-kecil ................................................................... 24

2.7.1 Usaha Jasa .................................................................................................. 24

2.7.2 Usaha  Mikro- Kecil................................................................................... 24

2.8 Penelitian Terdahulu ..................................................................................... 26



xiii

2.9 Kerangka  Berpikir ........................................................................................ 28

1.10  Hipotesis..................................................................................................... 30

BAB III METODE PENELITIAN .................................................................. 31

3.1 Jenis  Penelitian............................................................................................. 31

3.2 Waktu dan Lokasi Penelitian ........................................................................ 31

3.3 Sumber data................................................................................................... 32

3.4 Populasi dan Sampel ..................................................................................... 32

3.4.1 Populasi ...................................................................................................... 32

3.4.2 Sampel........................................................................................................ 32

3.5 Metode Pengumpulan Data........................................................................... 33

3.6 Defenisi  Variabel Operasional ..................................................................... 34

3.7 Instrumen Penelitian...................................................................................... 35

3.8 Metode Analisis Data.................................................................................... 36

3.8.1 Uji Validitas ............................................................................................... 36

3.8.2 Uji Realibilitas ........................................................................................... 36

3.9 Uji Asumsi Klasik ......................................................................................... 37

3.9.1 Uji Normalitas............................................................................................ 37

3.9.2 Uji Multikolonierita ................................................................................... 37

3.9.3 Uji Heteroskedastisitas............................................................................... 37

3.9.4 Uji Hipotesis............................................................................................... 38

3.9.5 Alat analisis data ........................................................................................ 38

BAB IV HASIL PENELITIAN DAN PEMBAHASAN................................. 40

4.1 Deskipsi Data ................................................................................................ 40



xiv

4.2. Deskripsi Responden.................................................................................... 40

4.3 Uji Instrumen Penelitian ............................................................................... 41

4.3.1 Uji Vаliditаs ............................................................................................... 41

4.3.2 Uji Reliаbilitаs ........................................................................................... 43

4.4 Uji Asumsi Klasik ......................................................................................... 45

4.4.1 Uji Normalitas............................................................................................ 45

4.4.2 Uji Multikoloniaritas.................................................................................. 45

4.3.3 Uji Heteroskedasitas................................................................................... 46

4.5 Uji Hipotesis.................................................................................................. 47

4.5.1 Hipotesis Pertama....................................................................................... 48

4.5.2 Hipotesis Kedua ......................................................................................... 49

4.5.3 Hipotesis Ketiga ......................................................................................... 51

4.6 Pembahasan Dan Hasil Penellitian................................................................ 52

4.6.1 Pengaruh Biaya Lokasi Terhadap Kesuksesan Usaha ............................... 52

4.6.2 Pengaruh Ketersediaan Fasilitas Terhadap Kesuksesan Usaha ................. 53

4.4.3 Pengaruh Kedekatan Konsumen Terhadap Kesuksesan Usaha ................. 54

BAB V PENUTUP............................................................................................ 55

5.1 Kesimpulan ................................................................................................... 55

5.2 Saran.............................................................................................................. 55

DAFTAR PUSTAKA ........................................................................................ 57

LAMPIRAN



xv

DAFTAR ISI

Halaman

Tabel 1.1 Jenis usaha yang berada  di sekitar Jalan Samratulangi Kecamatan  Ende

Tengah kabupaten Ende.......................................................................... 5

Tabel 2.1 Strategi Pemilihan Lokasi ................................................................... 17

Tabel 2.2  Penelitian Terdahulu .......................................................................... 27

Tabel 3.1 Defenisi Variable Operasional ...................................................................... 35

Tabel 3.1 Skala Likert ......................................................................................... 36

Tabel 4.1 Penggunaan Dan Pengambilan Kuesioner .......................................... 40

Tabel 4.2 Karakter Responden Berdasarkan Jenis Kelamin ............................... 40

Tаbel 4.3 Uji Vаliditаs ........................................................................................ 41

Tаbel 4.4 Uji Reliаbilitаs .................................................................................... 43

Tabel 4. 5 Uji Normalita ..................................................................................... 45

Tabel 4.6 Uji Multikolinieritas............................................................................ 46

Tabel 4.6 Uji Multikolinieritas............................................................................ 46

Tabel 4.7 Hasil Uji Heteroskedastisitas Model Sperman Rho............................ 47

Tabel 4.8 Hasil Analisis Regresi Pengaruh Faktor Lokasi (X1)  Terhadap

Kesuksesan Usaha Jasa Mikro Kecil (Y).............................................. 48

Tabel 4.9 Hasil koefisien Determinan Faktor Lokasi (X1) Terhadap  Kesuksesan

Usaha Jasa Mikro Kecil (Y).................................................................. 49

Tabel 4.10 Hasil Analisis Regresi Pengaruh Kesediaan Fasilitas (X2) Terhadap

Kesuksesan Usaha Jasa Mikro Kecil (Y).............................................. 49



xvi

Tabel 4.11 Hasil Analisis Regresi Pengaruh Kedekatan Konsumen (X3) Terhadap

Kesuksesan Usaha Jasa Mikro Kecil (Y).............................................. 51

Tabel 4.12 Hasil koefisien Determinan Kedekatan Konsumen (X3) Terhadap

Kesuksesan Usaha Jasa Mikro Kecil (Y).............................................. 52



xvii

DAFTAR GAMBAR

Halaman

Gambar 2.1. Kerangka Berpikir ........................................................................29


