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ABSTRAK

Yohanes Paulus Payong Muda,Faktor Yang Mempengaruhi Keputusan
Pembelian Jagung Titi Pada Pasar Impress Waiwadan Kecamatan Adonara
Barat Kabupaten Flores Timur,2022 Program Studi Manajemen,Fakultas
Ekonomi Universitas Flores 2023.
Pembimbing I Lambertus Langga, SE.,M.Sc
Pembimbing II Maria Endang Jamu, SE.,MM

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh faktor
pendapatan,kualitas,dan harga terhadap keputusan konsumen membeli jagung titi
di Pasar Impres Waiwadan Kecamatan Adonara Barat Kabupaten Flores
Timur.Jenis penelitian ini adalah penelitian kuantitatif.Jenis data dalam penelitian
ini adalah data kuantitatif.Teknik  sampling yang digunakan adalah teknik
Acidental sampling jumlah Sampel dalam penelitian ini adalah masyarakat atau
konsumen yang berkunjung di Pasar Impres Waiwadan Kecamatan Adonara Barat
Kabupaten Flores Timur yang berjumlah 96 responden.

Hasil uji dari analisis regresi berganda menunjukan bahwa  (1) faktor
pendapatan secara persial dan signifikan berpengaruh terhadap keputusan
konsumen dalam pembelian jagung titi  di Pasar Impres Waiwadan Kecamatan
Adonara Barat Kabupaten Flores Timur,hal ini dibuktikan dari hasil uji t terdapat
nilai thitung > ttabel (5.584>1.66195) dengan nilai signifikan sebesar (0,000<0,05)
maka hipotesis diterima.(2) faktor kualitas secara persial dan signifikan
berpengaruh terhadap keputusan konsumen dalam pembelian jagung titi di Pasar
Impres Waiwadan Kecamatan Adonara Barat Kabupaten Flores Timur. Hal ini
dibuktikan dari hasil uji t terdapat nilai thitung > ttabel (7.939>1.66195) dengan nilai
signifikan sebesar (0,000<0,05) maka hipotesis diterima. (3) faktor harga  secara
persial dan signifikan berpengaruh terhadap keputusan konsumen dalam
pembelian jagung titi di Pasar Impres Waiwadan Kecamatan Adonara Barat
Kabupaten Flores Timur. Hal ini dibuktikan dari hasil uji t terdapat nilai thitung >
ttabel (7.066>1.66195 dengan nilai signifikan sebesar (0,000<0,05) maka hipotesis
diterima.Koofisien Determinasi (R2) dalam pengaruh pendapatan sebesar
24,1%,kualitas produk sebesar 93.5%, dan harga sebesar 33,6% yang artinya
keputusan konsumen dalam pembelian produk jagung titi dipengaruhi oleh
Pendapatan,Kualitas dan Harga.

Kata kunci: Pendapatan,Kualitas,Harga,dan Keputusan Konsumen.
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ABSTRACT

Yohanes Paulus Payong Muda, Factors Influencing the Decision to Buy Titi
Corn at Impress Waiwadan Market, Adonara Barat District, East Flores
Regency, 2022 Management Study Program, Faculty of Economics,
University of Flores 2023.
Advisor I Lambertus Langga, SE., M.Sc
Advisor II Maria Endang Jamu, SE., MM

The purpose of this study was to determine the effect of income, quality,
and price factors on consumers' decisions to buy titi corn at the Waiwadan Impres
Market, Adonara Barat District, East Flores Regency. This type of research is
quantitative research. The type of data in this study is quantitative data. The
sampling technique the non-random sampling technique used was purposive
sampling technique. The number of samples in this study were the public or
consumers who visited the Waiwadan Impres Market, West Adonara District, East
Flores Regency, totaling 96 respondents.

The test results of multiple regression analysis show that (1) the income
factor partially and significantly influences consumer decisions in purchasing titi
corn at the Waiwadan Impres Market, Adonara Barat District, East Flores
Regency, this is evidenced from the results of the t test, there is a value of tcount
> ttable (5,584 > 1.66195) with a significant value of (0.000 <0.05) then the
hypothesis is accepted. (2) quality factors partially and significantly influence
consumer decisions in purchasing titi corn at Waiwadan Impres Market, Adonara
Barat District, East Flores Regency. This is proven from the results of the t test,
there is a value of tcount> ttable (7.939> 1.66195) with a significant value of
(0.000 <0.05), so the hypothesis is accepted. (3) the price factor partially and
significantly influences consumer decisions in purchasing titi corn at the
Waiwadan Impres Market, West Adonara District, East Flores Regency. This is
evidenced from the results of the t test, there is a value of tcount> ttable (7.066>
1.66195 with a significant value of (0.000 <0.05) so the hypothesis is accepted.
The coefficient of determination (R2) in the influence of income is 24.1%,
product quality is 93.5% , and a price of 33.6%, which means that consumer
decisions in purchasing titi corn products are influenced by income, quality and
price.

Keywords: Income, Quality, Price, and Consumer Decisions.
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