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ABSTRAK

Audi. 2018410433. Pengaruh Green Product Dan Brand Image Terhadap
Keputusan Pembelian Air Minum Dalam Kemasan Merek Kelimutu. Skripsi.
Ende. Pembimbing I Lambertus Langga, SE.,M.Sc Pembimbing II Maria
Endang Jamu, SE.,MM. Program Studi Manajemen. Fakultas Ekonomi.
Universitas Flores. 2023

Penelitian ini bertujuan untuk mengetahui pengaruh green product dan
brand image terhadap keputusan pembelian air minum dalam kemasan merek
kelimutu. Penelitian ini  menggunakan pendekatan kuantitatif. Sampel dalam
penelitian ini sejumlah 96 orang. Teknik pengumpulan data yang digunakan
adalah : observasi, kusioner, dokumentasi.

Hasil penelitian ini menunjukan bahwa: (1) Green Product memiliki
pengaruh terhadap keputusan pembelian air minum dalam kemasan merek
kelimutu, hal ini dibuktikan dengan hasil pengujian nilai koefisien variabel green
product sebesar nilai thitung sebesar 2,220 artinya thitung lebih besar dari ttabel 1,290
dan nilai signifikan 0,000 < 0,1 maka Ho diterima. (2) Brand Image memiliki
pengaruh terhadap keputusan pembelian air minum dalam kemasan merek
kelimutu, hal ini dibuktikan dengan hasil pengujian nilai koefisien variabel brand
image sebesar nilai thitung sebesar 6,617 artinya thitung lebih besar dari ttabel 1,290
dan nilai signigikan 0,000 < 0,1 maka Ho diterima. Koefisien Determinasi (Rଶ)
dalam Pengaruh green product sebesar 40,0% dan brand image sebesar 31,1%.
Sisanya dipengaruhi oleh variabel lain yang tidak dijelaskan dalam penelitian ini.

Kata kunci : Green Product, Brand Image, Keputusan Pembelian
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ABSTRACT

Audi. 2018410433. The Effect of Green Product and Brand Image on
Purchase Decisions of Kelimutu Brand Bottled Drinking Water. Thesis.
Ende. Supervisor I Lambertus Langga, SE.,M.Sc Advisor II Maria Endang
Jamu, SE.,MM. Management Study Program. Faculty of Economics. Flores
University. 2023

This study aims to determine the effect of green product and brand image on
purchasing decisions of packaged drinking water with the Kelimutu brand. This
study uses a quantitative approach. The sample in this study was 96 people. Data
collection techniques used are: observation, questionnaire, documentation.

The results of this study indicate that: (1) Green Product has an influence on
the decision to purchase packaged drinking water with the Kelimutu brand, this is
evidenced by the results of testing the coefficient value of the green product
variable at a tcount of 2.220 meaning that tcount is greater than ttable 1.290 and a
significant value of 0.000 < 0.1 then Ho is accepted. (2) Brand Image has an
influence on the decision to purchase packaged drinking water with the Kelimutu
brand, this is evidenced by the results of testing the coefficient value of the brand
image variable at a tcount of 6.617 meaning that tcount is greater than ttable 1.290
and a significant value of 0.000 <0.1 then Ho received. The coefficient of
determination (R^2) in the influence of green product is 40.0% and brand image is
31.1%. The rest is influenced by other variables not explained in this study.

Keywords: Green Product, Brand Image, Purchase Decision
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