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ABSTRAK

Yufrin Yuliano Neni, Pengaruh Harga, Kualitas Produk Dan Kualitas
Pelayanan Terhadap Loyalitas Pelanggan (Studi Pengunjung boXcafe Ende).
Skripsi. Ende. Pembimbing | Gabriel Tanusi, SE.,M. Si, Pembimbing Il
Maria Endang Jamu, SE.,MM. Program Studi Manajemen. Fakultas
Ekonomi. Universitas Flores, 2022

Tujuan penelitian ini adalah untuk mengetahui pengaruh Harga, Kualitas
Produk dan Kualitas Pelayanan terhadap Loyalitas Pelanggan boXcafe Ende.
Populasi yang diambil dalam penelitian ini adalah pengunjung boXcafe dengan
sampel sebanyak 73 orang. Teknik pengambilan sampel menggunakan teknik
accidental sampling. Teknik pengumpulan data menggunakan kuesioner
sedangkan analisis data menggunakan analisis regresi linear berganda.

Hasil penelitian menunjukan bahwa (1) Harga berpengaruh signifikan
terhadap Loyalitas loyalitas pelanggan di boXcafe Ende , hal ini dibukttikan dari
hasil uji t terdapat nilai tpiryng>teaper (6,412 > 1,667)dengan nilai signifikan
sebesar 0,000<a(0,1), maka Hipotesis diterima. (2) Kualitas Produk berpengaruh
signifikan terhadap loyalitas pelanggan boXcafe Ende , hal ini dibukttikan dari
hasil uji t terdapat nilai tp;pyng > tegper (5,382 >1,667)dengan nilai signifikan
sebesar 0,000<a(0,1), maka Hipotesis diterima (3) Kualitas Pelayanan
berpengaruh signifikan terhadap Loyalitas Pelanggan boXcafe Ende , hal ini
dibukttikan dari hasil uji t terdapat nilaity;syng > traper (5,891>1,667)dengan nilai
signifikan sebesar 0,000<a(0,1), maka Hipotesis diterima. Hasil Uji Koefisien
Derteminasi (R?) yang dinyatakan dengan Adjusted R Square adalah sebesar
0,760(76,00%), yang artinya Loyalitas Pelanggan boXcafe Ende dipengaruhi oleh
Harga, Kualitas Produk dan Kualitas pelayanan.

Kata Kunci : Harga, Kualitas Produk, Kualitas Pelayanan dan Loyalitas
Pelanggan



ABSTRACT

Yufrin Yuliano Neni, Effect of Price, Product Quality and Service Quality on
Customer Loyalty (Visitor Study of boXcafe Ende). Thesis. Ende. Advisor |
Gabriel Tanusi, SE.,M. Si, Supervisor Il Maria Endang Jamu, SE., MM.
Management Study Program. Faculty of Economics. University of Flores,
2022

The purpose of this study was to determine the effect of price, product quality
and service quality on boXcafe Ende's customer loyalty. The population taken in
this study were boXcafe visitors with a sample of 73 people. The sampling
technique used accidental sampling technique. The data collection technique used
a questionnaire, while the data analysis used multiple linear regression analysis.

The results showed that (1) Price has a significant effect on customer loyalty
at boXcafe Ende, this is proven from the results of the t test, there is a value of
t count>t table (6.412 > 1.667) with a significant value of 0.000<c(0.1), then the
hypothesis accepted. (2) Product quality has a significant effect on boXcafe Ende
customer loyalty, this is evidenced from the results of the t test, there is a value of
t (count) >t table (5.382 > 1.667) with a significant value of 0.000 <a(0.1), then
the hypothesis is accepted ( 3) Service Quality has a significant effect on boXcafe
Ende Customer Loyalty, this is evidenced from the results of the t test, there is a
t_count >t _table (5.891>1.667) with a significant value of 0.000<w(0.1), then the
hypothesis is accepted. The test results for the Coefficient of Determination (R"2)
expressed by Adjusted R Square are 0.760 (76.00%), which means that boXcafe
Ende's Customer Loyalty is influenced by Price, Product Quality and Service

Quality.

Keywords: Price, Product Quality, Service Quality and Customer Loyalty
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