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ABSTRAK

Dominika Santriana Titu. 2018410355. “Pengaruh Persepsi Harga, Promosi
Dan Ketepatan Waktu Terhadap Kepuasan Konsumen Pada Jasa Lion
Parcel Di Kota Ende”. Skripsi. Pembimbing I Lambertus Langga, SE..M.Sc,
Pembimbing II Maria Endang Jamu SE.MM. Program Studi Manajemen.
Fakultas Ekonomi. Universitas Flores 2023

Tujuan penelitian ini adalah untuk mengetahui Persepsi Harga, Promosi
Dan Ketepatan Waktu Terhadap Kepuasan Konsumen Pada Jasa Lion Parcel Di
Kota Ende. Pengambilan sampel menggunakan teknik purposive sampling.
Teknik analisis data yang digunakan adalah analisis regresi linear berganda.
Teknik pengumpulan data menggunakan observasi, kuesioner dan dokumentasi.

Hasil penelitian menunjukkan bahwa (1) Persepsi harga berpengaruh
signifikan terhadap kepuasan konsumen. Hal ini dibuktikan dari hasil uji t terdapat
nilai t hitung < t et (2,067>1,663) dengan nilai signifikan sebesar 0,042<0,05 maka
hipotesis diterima. (2) Promosi berpengaruh signifikan terhadap kepuasan
konsumen. Hal ini dibuktikan dari hasil uji t terdapat nilai t piung < € tabel
(3,561>1,663) dengan nilai signifikan sebesar 0,001<0,05 maka hipotesis
diterima. (3) Ketepatan waktu berpengaruh terhadap kepuasan konsumen. Hal ini
dibuktikan dari hasil uji t terdapat nilai t piwng < t taber (4,473>1,663) dengan nilai
signifikan sebesar 0,000<0,05 maka hipotesis diterima. Nilai Adjusted R Square
sebesar 0,539 menunjukan bahwa pengaruh persepsi harga, promosi, dan
ketepatan waktu terhadap kepuasan konsumen sebesar 0,539%, sedangkan sisanya
sebesar 0,461% dijelaskan oleh variabel-variabel diluar variabel independen
penelitian ini.

Kata Kunci : Persepsi Harga, Promosi, Ketepatan Waktu, Kepuasan Konsumen



ABSTRACT

Dominika Santriana Titu. 2018410355. “The Effect of Perceived Price,
Promotion and Timeliness on Consumer Satisfaction in Lion Parcel Services in
Ende City”. Thesis. Advisor 1: Lambertus Langga, SE., M.Sc, Advisor 2: Maria
Endang Jamu SE.MM. Management Study Program. Faculty of Economics.
Flores University 2023.

The purpose of this study was to determine the Perceptions of Price,
Promotion and Timeliness on Consumer Satisfaction in Lion Parcel Services in
Ende City. Sampling using purposive sampling technique. The data analysis
technique used is multiple linear regression analysis. Data collection techniques
using observation, questionnaires and documentation.

The results of the study show that (1) price perceptions have a significant
effect on consumer satisfaction. This is evidenced from the results of the t test,
there is a value of t count <t table (2.067> 1.663) with a significant value of
0.042 <0.05, so the hypothesis is accepted. (2) Promotion has a significant effect
on consumer satisfaction. This is evidenced from the results of the t test, there is a
value of t count < t table (3.561> 1.663) with a significant value of 0.001 <0.05,
so the hypothesis is accepted. (3) Timeliness affects consumer satisfaction. This is
evidenced from the results of the t test, there is a value of t count < t table (4.473>
1.663) with a significant value of 0.000 <0.05, so the hypothesis is accepted.
Adjusted R Square value of 0.539 indicates that the effect of perceived price,
promotion, and timeliness on consumer satisfaction is 0.539%, while the
remaining 0.461% is explained by variables outside the independent variables of
this study.

Keywords: Perceived Price, Promotion, Timeliness, Consumer Satisfaction
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