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ABSTRAK

Maria Cient F. Lende, Fakultas Ekonomi, Program Sarjana. Pengaruh Song
Joong-Ki Sebagai Brand Ambassador, Testimoni, dan Gaya Hidup
Mabhasiswa Fakultas Ekonomi Universitas Flores Ende Terhadap Keputusan
Pembelian Produk Scarllet Whitening Di Shopee, Pembimbing 1: Dr.
Mansyur A. Hamid, SE..MM, Pembimbing 2: Maria Endang Jamu, SE.. MM

Penelitian ini bertujuan untuk mengetahui (1) Pengaruh Song Joong-Ki
sebagai Brand Ambassador terhadap Keputusan Pembelian produk Scarllet
Whitening di Shopee, (2) Pengaruh Testimoni terhadap Keputusan Pembelian
Produk Scarllet Whitening di Shopee, dan (3) Pengaruh Gaya Hidup terhadap
Keputusan Pembelian Produk Scarllet Whitening di Shopee. Penelitian ini
menargetkan Mahasiswa Fakultas Ekonomi Universitas Flores Ende sebagai
responden dengan jumlah 93 orang Mahasiswa aktif. Penelitian ini menggunakan
jenis penelitian Kuantitatif dan Uji Hipotesis serta menggunakan Analisis regresi
linear berganda.

Hasil dari penelitian ini menunjukkan bahwa (1) Variabel Brand
Ambassador tidak berpengaruh terhadap Keputusan Pembelian Produk Scarllet
Whitening di Shopee, yang ditunjukkan dengan nilai t hityng 0.646 <t taper 1.662 dan
nilai signifikan sebesar 0.520 > 0.10, (2) Variabel Testimoni berpengaruh terhadap
Keputusan Pembelian Produk Scarllet Whitening di Shopee, yang ditunjukkan
dengan nilai t hitung 5.899 > t wpe 1.662 dan nilai signifikan sebesar 0.000 < 0.10,
dan (3) Variabel Gaya Hidup tidak berpengaruh terhadap Keputusan Pembelian
Produk Scarllet Whitening di Shopee, yang ditunjukkan dengan nilai t iwng -0.965
<1 tabet 1.662 dan nilai signifikan sebesar 0.337 > 0.10.

Kata Kunci: Brand Ambassador, Testimoni, Gaya Hidup, dan Keputusan
Pembelian



ABSTRAC

Maria Cient F. Lende, Faculty of Economics, Undergraduate Program. The
Influence of Song Joong-Ki as a Brand Ambassador, Testimonials, and
Lifestyle of Students of the Faculty of Economics, University of Flores Ende
on Purchase Decisions for Scarllet Whitening Products at Shopee, Advisor 1:
Dr. Mansyur A. Hamid, SE.,MM, Supervisor 2: Maria Endang Jamu,
SE.,MM

This study aims to determine (1) the influence of Song Joong-Ki as a
brand ambassador on purchasing decisions for scarlet whitening products at
Shopee, (2) the influence of testimonials on purchasing decisions for scarlet
whitening products at Shopee, and (3) the influence of lifestyle on product
purchasing decisions. Scarlet Whitening at Shopee. This research targets students
of the Faculty of Economics, University of Flores Ende as respondents with a total
of 93 active students. This study uses quantitative research and hypothesis testing
and uses multiple linear regression analysis.

The results of this study indicate that (1) the Brand Ambassador Variable
has no effect on the Purchase Decision for Scarllet Whitening Products at Shopee,
which is indicated by the t count value of 0.646 <t table 1.662 and a significant
value of 0.520 > 0.10, (2) Testimonial Variables affect the Decision Purchase of
Scarllet Whitening Products at Shopee, as indicated by the t-count value of 5,899
> t-table of 1,662 and a significant value of 0,000 <0.10, and (3) Lifestyle
Variables have no effect on the Decision to Purchase Scarllet Whitening Products
at Shopee, which is indicated by the t-count value -0.965 < t table 1.662 and a
significant value of 0.337 > 0.10

Keywords: Brand Ambassador, Testimonial, Lifestyle, and Purchase Decision
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