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ABSTRAK

Oswaldus Wenggo Wara,2018410593. Pengaruh Bauran Promosi Terhadap
Kepuasan Konsumen Dalam Berbelanja Online Pada Marketplace Shopee(
Studi Kasus Pada Pelanggan Jasa Titip Elly Sandra). Skripsi .Ende.
Pembimbing I Dr. Avianita Rachamawati, S. Sos., MM, Pembimbing II
Maria Endang Jamu SE.,MM. Program Studi Manajemen. Fakultas
Ekonomi. Universitas Flores. 2023

Tujuan penelitian ini untuk mengetahui pengaruh bauran promosi yang
dilakukan marketplace shopee terhadap kepuasan konsumen (pelanggan Jasa
Titip Elly Sandra).Teknik pengambilan sampel menggunakan teknik proposive
sampling. Teknik pengumpulan data menggunakan kuisioner dan observasi dan
dokumentasi, sedangkan analisis data menggunakan analisis regresi linear
berganda

Hasil Uji Statistik pengaruh bauran promosi (x1) terhadap kepuasan konsumen
(pelanggan Jasa Titip Elly Sandra) (Y) Sebesar 3,387 > 1,98667 dan nilai
signifikansi 0,001 > 0,05 Dinyatakan berpengaruh terhadap kepuasan konsumen.

Berdasarkan hasil penelitian bauran promosi berpengaruh terhadap kepuasan
konsumen pelanggan jasa titip elly Sandra berdasarkan hasil uji regresi diperoleh
nilai t hitung 3,387> t tabel 1,98667 dan nilai signifikansi 0,001 < 0,05 maka
dapat dijelaskan bahwa HO ditolak dan Ha diterima atau bauran promosi (X)
berpengaruh terhadap kepuasan konsumen (Y). Dengan meningkatnya promosi
dalam berbelanja online pada marketplace shopee.

Kata kunci :bauran promosi, Kualitas produk, harga, kualitas pelayanan &
kepuasan komsumen.



ABSTRACT

Oswaldus Wenggo Wara, 2018410593. The Effect of Promotion Mix on
Consumer Satisfaction in Online Shopping at the Shopee Marketplace (Case
Study on Elly Sandra's Entrusted Service Customers). .Ende script. Advisor
I Dr. Avianita Rachamawati, S. Sos., MM, Advisor II Maria Endang Jamu
SE.,MM. Management Study Program. Faculty of Economics. Flores
University. 2023

The purpose of this study was to determine the effect of the promotional mix
carried out by marketplace shopee on consumer satisfaction (Titip Elly Sandra
Service customers). The sampling technique used a proposive sampling technique.
Data collection techniques used questionnaires and observation and
documentation, while data analysis used multiple linear regression analysis

Statistical test results of the influence of the promotional mix (x1) on consumer
satisfaction (customers of Titip Elly Sandra Services) (Y) of 3.387 > 1.98667 and
a significance value of 0.001 > 0.05 It is stated that it has an effect on consumer
satisfaction

Based on the results of the research, the promotion mix has an effect on
customer satisfaction with Elly Sandra's entrusted services. Based on the results of
the regression test, the t value is 3.387 > t table 1.98667 and the significance value
is 0.001 <0.05, so it can be explained that HO is rejected and Ha is accepted or the
promotion mix ( X) has an effect on consumer satisfaction (Y). With increasing
promotions in online shopping on the marketplace shopee.

Keywords:promotion mix, product quality, price, service quality & consumer
satisfaction.
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