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ABSTRAK 

 

Polikarpus Aprilion Boruk, Fakultas Ekonomi, Program Sarjana. Analisis Faktor 

Yang Mempengaruhi Permintaan Konsumen Ayam Pedaging Pada Kelompok 

Usaha Melan Senaren Di Desa Boru Kecamatan Wulanggitang. Pembimbing I: 

Lambertus Langga Pembimbing 2 : Yulius Laga 

 

Penelitian ini bertujuan untuk Untuk mengetahui dan menganalisis pengaruh 

kualitas produk, dan harga ayam pedaging Terhadap pendapatan ayam pedaging di 

desa boru kecamatan wulagitang Kabupaten Flores Timur.  

Penelitian ini menggunakan sampel kelompok usaha bersama melan senaren 

dan warga masyarakat desa boru di kecamatan wulagitang Kabupaten Flores Timur . 

Jumlah sampel dalam penelitian ini adalah 119, berdasarkan metode purposive 

sampling, yaitu kelompok usaha bersama melan senaren dan sebagian warga 

masyarakatdesa boru. Pemilihan pengujian hipotesis dalam penelitian ini 

menggunakan regresi linier berganda. 

Hasil penelitian menunjukkan bahwa (1) pengaruh kualitas harga terhadap 

pendapatan ayam pedaging sebesar 38,2% sedangkan 61% dipengaruhi oleh faktor 

lain, (2) pengaruh harga ayam pedaging terhadap pendapatan sebesar 60,5% 

sedangkan 39,5% dipengaruhi oleh faktor lain,  

 

 

Kata Kunci :kualitas produk,harga ayam dan pendapatan. 
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ABSTRACT 

 

Aprilion Boruk Polycarp, Faculty of Economics, Undergraduate Program. 

Analysis of Factors Influencing the Income of the Melan Senaren Broiler 

Business Group in East Flores Regency. Supervisor I: Lambertus Langga 

Advisor 2: Yulius Laga 

 

This study aims to determine and analyze the effect of product quality and 

broiler prices on broiler income in Boru Village, Wulagitang District, East Flores 

Regency. 

This study used a sample of the joint business group Melan Senaren and 

members of the Boru Village community in the Wulagitang sub-district, East Flores 

Regency. The number of samples in this study was 119, based on the purposive 

sampling method, namely the joint business group Melan Senaren and some members 

of the Boru village community. Selection of hypothesis testing in this study using 

multiple linear regression. 

The results showed that (1) the effect of price quality on broiler income was 

38.2% while 61% was influenced by other factors, (2) the effect of broiler prices on 

income was 60.5% while 39.5% was influenced by other factors  

 

 

Keywords: product quality, chicken prices and income. 
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