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ABSTRAK

Yanuarius Lela Harapan, Pengaruh Daya Tarik Iklan, Celebrity Endorse
Dan Brand Image Terhadap Minat Beli Konsumen Pada Produk
Smarthphone Vivo (Studi Pada Mahasiswa Manajemen Angkatan 2020-
2022), Skripsi. Ende. Pembimbing I Dr. Mansyur Abdul Hamid, SE., MM
Pemimbing II Lambertus Langga, SE., M.Sc. Program Studi Manajamen.
Fakultas Ekonomi. Universitas Flores, 2023

Tujuan penelitian ini adalah untuk mengetahui pengaruh daya tarik iklan,
celebrity endorse dan brand image terhadap minat beli konsumen pada produk
smarthphone Vivo. Populasi yang diambil dalam penelitian ini adalah mahasiswa
Program Studi Manajemen Fakultas Ekonomi Universitas Flores, Ende angkatan
2020-2022, dengan sampel sebanyak 79 orang. Teknik pengambilan sampel
menggunakan teknik acidental sampling. Teknik pengumpulan data menggunakan
kuesioner, sedangkan analisis data menggunakan analisis regresi linear berganda.

Hasil penelitian menunjukan bahwa (1) Daya Tarik Iklan berpengaruh
positif dan signifikan terhadap minat beli konsumen, yang ditunjukkan dengan
nilai dengan nilai beta () sebesar 0,720 (2) Celebrity Endorse berpengaruh positif
dan signifikan terhadap minta beli konsumen, yang ditunjukkan dengan nilai
dengan nilai beta () sebesar 0,495 (3) Brand image terhadap Minat Beli
Konsumen Pada Produk Smartphone Vivo. yang ditunjukkan dengan nilai dengan
nilai beta () sebesar 0,530 (4) Daya Tarik Iklan, Celebrity Endorser, dan Brand
Image secara simultan berpenngaruh terhadap Minat Beli Konsumen Pada Produk
Smartphone Vivo. yang ditunjukkan dengan nilai dengan nilai r* sebesar 0,589.

Kata Kunci: Daya Tarik Iklan, Celebrity Endorse, Brand Image, Minat Beli



ABSTRACT

Yanuarius Lela Harapan, The Effect of Advertising Attractiveness, Celebrity
Endorse and Brand Image on Consumer Purchase Interest in Vivo
Smartphone Products (Study on Management Students Batch 2020-2022),
Thesis. Ende. Advisor I Dr. Mansyur Abdul Hamid, SE., MM Supervisor II
Lambertus Langga, SE., M.Sc. Management Study Program. Faculty of
Economics. University of Flores, 2023

The purpose of this study was to determine the effect of advertising
attractiveness, celebrity endorsement and brand image on consumer buying
interest in Vivo smartphone products. The population taken in this study were
students of the Management Study Program, Faculty of Economics, University of
Flores, Ende, class of 2020-2022, with a sample of 79 people. The sampling
technique used the accidental sampling technique. The data collection technique
used a questionnaire, while the data analysis used multiple linear regression
analysis.

The results showed that (1) Adverttesing Attractiveness has a positive
and significant effect on consumer buying interest, which is indicated by a value
with a beta value (B) of 0.720 (2) Celebrity Endorsement has a positive and
significant effect on consumer buying demand, which is indicated by a value with
a beta value (B) of 0.495 (3) Brand image of consumer buying interest in Vivo
smartphone products. which is indicated by a value with a beta value () of 0.530
(4) Ad Attraction, Celebrity Endorser, and Brand Image simultaneously affect
Consumer Buying Interest in Vivo Smartphone Products. which is indicated by a
value with an R2 value of 0.589.

Keywords : Advertising Attractiveness, Celebrity Endorse, Brand Image,
Purchase Intention
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