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ABSTRAK 

Katarina Rosario,2019410586. Pengaruh Digital Marketing Aplikasi Shopee 

Terhadap Minat Beli Konsumen Kecamatan Ende Tengah Kabupaten Ende 

(Studi Kasus Pada Jasa Titip Elly Sandra). Skripsi. Ende. Pembimbing I Dr. 

Mansyur A. Hamid, SE., MM Pembimbing II Maria Endang Jamu, SE., 

MM. Program Studi Manajemen. Fakultas Ekonomi. Universitas Flores. 

2023 

Tujuan penelitian ini untuk mengetahui pengaruh digital marketing aplikasi 

shopee terhadap minat beli konsumen kecamatan ende tengah (pelanggan Jasa 

Titip Elly Sandra). Teknik pengambilan sampel menggunakan teknik purposive 

sampling.Teknik pengumpulan data menggunakan kuisioner dan observasi dan 

dokumentasi, sedangkan analisis data menggunakan analisis linear sederhana 

Hasil uji statistikpengaruh digital marketing (x1) aplikasi shopee terhadap 

Minat Beli KonsumenKecamatan Ende Tengah Kabupaten Ende(Y), sebesar 

7,552Ã 2,010 dan nilaisignifikansi 0,000Â 0,05.Dinyatakan berpengaruh terhadap 

Minat Beli Konsumen.  

Berdasarkan hasil penelitian digital marketing berpengaruh terhadap minat 

beli konsumen kecamatan ende tengah kabupaten ende berdasarkan hasil uji 

regresi diperoleh nilai t hitung 7,552Ã t tabel 2,010 dan nilai signifikansi 0,000 Â 
0,05 maka dapat dijelaskan bahwa H0ditolak dan Ha diterima atau digital 

marketing (X) berpengaruh terhadap minat beli konsumen (Y).  

 

Kata Kunci: Digital Marketing, Kualitas Pelayanan, Kualitas Produk, Harga, 

Minat Beli. 
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ABSTRACT 

 

Katarina Rosario, 2019410586. The Influence of Digital Marketing of the 

Shopee Application on Cunsumer Buying Interest in Ende Tengah District, 

Ende Regency (Case Study of Elly Sandra’s Entrustment Service). Thesis. 

Ende. Supervisor I Dr. Mansyur A. Hamid, SE., MM Supervisor II Maria 

Endang Jamu, SE., MM. Management Study Program, Faculty of 

Economics. Flores University. 2023 

 
The purpose of this research is to determine the influence of digital 

marketing of the Shopee application on consumers’ buying interest in Ende 
Tengah subdistrict (Elly Sandra Titip 2.010Service customers). The sampling 

technique uses a proportional sampling technique. The data collection technique 

uses chairperson and observation and documentation, while the data analysis uses 

simple linear analysis. 

Statistical test result of the influence of digital marketing (x1) Shopee 

application on consumer Buying Interest, Ende Tengah District, Ende Regency 

(Y), amounting to 7.552 Ã 2.010 and a significant value of 0.000 Ã 0.05. it is 
stated that it has an influence on Consumer Buying Interest 

Based on the research results, digital marketing has an effect on consumer 

buying interest in Ende Tengah District. Based on the result of the regression test, 

the calculated values is 7.552 Ã t tabel 2.010 and the significance value is 
0.000.0,05 so it can be explained that hodi is rejected and Ha is accepted or digital 

marketing (X) had an effect. On consumer buying interest (Y). 

 

 

Keywords: Digital Marketing, Service Quality, Product Quality, Price, 

Interest Buy. 
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