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ABSTRAK

ORINAVA STEMIM : Pengaruh Efektivitas Media Sosial, Harga Tiket Dan
Fasilitas Pelayanan Wisatawan Terhadap Keputusan Berkunjung Ke Taman
Nasional Kelimutu Kabupaten Ende. Skripsi, Ende: Program Studi
Manajemen, Fakultas Ekonomi, Universitas Flores, 2024. Pembimbing (I) Dr.
Avinita Rachmawati, S.Sos.,MM, Pembimbing (II) Maria Endang Jamu,
SE.MM

Penelitian ini bertujuan untuk mengetahui pengaruh efektivitas media
soaial, harga tiket dan fasilitas pelayanan wisatawan terhadap keputusan
berkunjung ke taman taman nasional kelimutu. Populasi yang diambil dari
penelitian ini adalah wisatawan yang berkunjung ke taman nasional kelimutu,
dengan jumlah sampel sebanyak 100 Orang. Metode pengambilan sampel
menggunakan probability sampling. Teknik pengumpulan data menggunakan
kuesioner dan dokumentasi.

Hasil penelitian ini menunjukan bahwa: (1) Efektivitas media sosial
berpengaruh terhadap keputusan berkunjung wisatawan ke objek wisata Taman
nasional kelimutu, hal ini dibuktikan dengan dengan nilai beta () sebesar 0,673
(2) Harga tiket berpengaruh secara signifikan terhadap keputusan berkunjung
wisatawan ke objek wisata Taman Nasional Kelimutu, hal ini di buktikan dengan
dengan nilai beta () sebesar 0,563 (3) Fasilitas Pelayanan berpengaruh signifikan
terhadap keputusan berkunjung ke objek wisata Taman nasional kelimutu hal ini
dibuktikan dengan dengan nilai beta () sebesar 0,478 (4) efektivitas media sosial,
harga tiket, dan fasilitas pelayanan secara simultan berpengaruh terhadap
keputusan berkunjung ke Taman Nasional Kelimutu hasil uji r* sebesar 502

Kata Kunci : Efektivitas Media Sosial, Harga Tiket, Fasilitas Pelayanan



ABSTRACT

ORINAVA STEMIM: The Influence of Social Media Effectiveness, Ticket
Prices and Tourist Service Facilities on the Decision to Visit Kelimutu
National Park, Ende Regency. Thesis, Ende: Management Study Program,
Faculty of Economics, Flores University, 2024. Supervisor (I) Dr. Avinita
Rachmawati, S.Sos., MM, Supervisor (II) Maria Endang Jamu, SE., MM

This research aims to determine the influence of the effectiveness of social
media, ticket prices and tourist service facilities on the decision to visit the
Kelimutu National Park. The population taken from this research were tourists
who visited Kelimutu National Park, with a sample size of 100 people. The
sampling method uses probability sampling. Data collection techniques use
questionnaires and documentation.

The results of this research show that: (1) (1) The effectiveness of social
media affects the decision to visit tourists to Kelimutu National Park attractions,
this is evidenced by a beta value () of 0.673 (2) Ticket prices have a significant
effect on the decision to visit tourists to Kelimutu National Park attractions, this is
evidenced by a beta value (B) of 0.563 (3) Service facilities have a significant
influence on the decision to visit Kelimutu National Park attractions, this is
evidenced by a beta value () of 0.478 (4) the effectiveness of social media, ticket
prices, and service facilities simultaneously affect the decision to visit Kelimutu
National Park R2 test results of 502

Keywords: Effectiveness of Social Media, Ticket Prices, Service Facilities
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