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ABSTRAK  

PEMANFAATAN DIGITAL MARKETING UNTUK BUSINESS ONLINE 

PADA MAHASISWA PROGRAM STUDI PENDIDIKAN EKONOMI 

UNIVERSITAS FLORES  

 

Sulastri Thamrin 

Program Studi Pendidikan Ekonomi, FKIP, Universitas Flores 

email: sulas1418@gmail.com 

 

Penelitian ini bertujuan untuk mengetahui dan mendeskripsikan: (1) 

Pemаnfааtаn digitаl mаrketing pаdа mаhаsiswа Progrаm Studi Pendidikаn 

Ekonomi Universitаs Flores Ende, (2). Business Online pаdа Mаhаsiswа Progrаm 

Studi Pendidikаn Ekonomi, Universitаs Flores Ende. 

Penelitian ini menggunakan jenis penelitian kualitatif. Teknik 

pengumpulan data yang digunakan adalah: (1) wawancara, (2) observasi, dan (3) 

dokumentasi. Subyek dalam penelitian ini adalah informan terpilih yaitu 

mahasiswa Program Studi Ekonomi . Teknik analisis data menggunakan model 

Miles and Huberman yakni: (1) Pengumpulan data, (2) Reduksi data, (3) 

Penyajian data, (4) Penarikan kesimpulan (Verifikasi data). 

Hasil penelitian menunjukan bahwa: (1) Mahasiswa Program Studi 

Pendidikan Ekonomi Universitas Flores Ende, sudah memanfaatkan Digital 

Marketing dalam melakukan jual beli secara online, (2) Mahasiswa Program Studi 

Pendidikan Ekonomi FKIP Universitas Flores Ende, menjadi pelaku Business 

Online atau sedang menjalankan bisnis online secara baik. Dengan demikian dapat 

disarankan kepada; (1) Dosen pengampu mata kuliah yang berkaitan dengan 

Marketing, di harapkan dapat mendorong mahasiswa menjadi pelaku bisnis 

online, serta diharapkan dosen pengampu matakuliah pemasaran dan matakuliah 

lain yang memiliki relevansi agar memberikan tugas-tugas yang aplikatif seperti 

membuat produk-produk dan memasarkannya secara online sehingga mahasiswa 

dapat memahami tatacara dan prosedur pemanfaatan digital marketing sebagai 

pengalaman belajar yang kontekstual, (2) Mahasiswa diharapkan lebih proaktif 

dalam memahami digital marketing agar dapat diaplikasikan  dalam melakukan 

jual beli secara online sehingga dapat menjadi sumber pendapatan dan dapat 

dijadikan sebagai ekonomi kreatif dalam menunjang pendapatan keluarga. 

 

 

Kata Kunci: Digital Marketing, Bussines Online 
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ABSTRACT 

USE OF DIGITAL MARKETING FOR ONLINE BUSINESS IN FLORES 

UNIVERSITY ECONOMICS EDUCATION PROGRAM STUDENTS 

 

Sulastri Thamrin 

Economic Education Study Program, FKIP, Flores University 

email: sulas1418@gmail.com 

 

 This research aims to find out and describe: (1) The use of digital 

marketing among students at the Economic Education Study Program at Flores 

Ende University, (2). Online Business for Students of the Economic Education 

Study Program, Flores Ende University. 

 This research uses qualitative research. The data collection techniques 

used were: (1) interviews, (2) observation, and (3) documentation. The subjects in 

this research were selected informants, namely students of the Economics Study 

Program. . The data analysis technique uses the Miles and Huberman model, 

namely: (1) Data collection, (2) Data reduction, (3) Data presentation, (4) 

Drawing conclusions (data verification). 

 The results of the research show that: (1) Students from the Economic 

Education Study Program, Flores Ende University, have utilized Digital 

Marketing in buying and selling online, (2) Students from the Economic 

Education Study Program, FKIP, Flores Ende University, have become Online 

Business actors or are currently running an online business nicely. Thus it can be 

recommended to; (1) Lecturers who teach courses related to Marketing are 

expected to be able to encourage students to become online business people, and 

it is hoped that lecturers who teach marketing courses and other relevant courses 

will provide applicable tasks such as making products and marketing them online. 

so that students can understand the procedures and procedures for using digital 

marketing as a contextual learning experience, (2) Students are expected to be 

more proactive in understanding digital marketing so that it can be applied in 

buying and selling online so that it can become a source of income and can be 

used as a creative economy to support income family. 

 

 

Keywords: Digital Marketing, Online Business 
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