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ABSTRAK

Natalia Bona Oja, Fakultas Ekonomi, Program Studi Manajemen. Program
Sarjana. Pengaruh Media Sosial, Daya Tarik dan Fasilitas Pelayanan
terhadap Keputusan Berkunjung Wisatawan Domestik di Pantai Koka Desa
Wolowiro, Kecamatan Paga, Kabupaten Sikka.

Pembimbing I: Gabriel Tanusi 2 : Lambertus Langga

Penelitian ini bertujuan untuk mengetahui (1) Pengaruh media sosial terhadap
keputusan berkunjung wisatawan domestik di pantai Koka (2) Pengaruh daya tarik
terhadap keputusan berkunjung wisatawan domestik di pantai Koka (3) Pengaruh
fasilitas pelayanan kepada keputusan berkunjung wisatawan domestik di pantai
Koka. Penelitian ini termasuk penelitian kausalitas dengan menggunakan
pendekatan kuantitatif. Sampel dalam penelitian ini adalah 96 orang wisatawan.
Data dikumpulkan dengan kuesioner yang telah diuji validitas dan reliabilitasnya.
Regresi linier berganda digunakan untuk uji hipotesis penelitian ini. Hasil
penelitian ini menunjukkan bahwa, (1) Ada pengaruh signifikan media sosial
terhadap keputusan berkunjung wisatawan dengan nilai beta () sebesar 0,536 (2)
Ada pengaruh signifikan daya tarik terhadap keputusan berkunjung wisatawan
dengan nilai beta (B) sebesar 0,495 (3) Ada pengaruh signifikan fasilitas
pelayanan terhadap keputusan berkunjung wisatawan dengan nilai beta (j)
sebesar 0,736.

Kata kunci: Media Sosial, Daya Tarik, Fasilitas Pelayanan, Keputusan
Berkunjung Wisatawan



ABSTRACT

Natalia Bona Oja, Faculty of Economics, Study Program of Student Affairs.
Undergraduate Program. The Influence of Social Media, Attraction and
Service Facilities on Domestic Tourists' Visiting Decisions at Koka Beach,
Wolowiro Village, Paga District, Sikka Regency.

Supervisor I: Gabriel Tanusi 2: Lambertus Laurusga

This study aims to find out (1) The influence of social media on domestic tourists'
visiting decisions at Koka Beach (2) The influence of attraction on domestic
tourists' visiting decisions at Koka Beac

h (3) The influence of service facilities on domestic tourists' visiting decisions at
Koka Beach. This study is a causality study and is close to the qualitative
category. The sample in this study was 96 tourists. Data were collected using a
questionnaire that had been tested for validity and reliability. Multiple linear
regression was used to test the hypothesis of this study. The results of this study
indicate that, (1) There is a significant influence of social media on tourist visiting
decisions with a beta value (B) of 0.536 (2) There is a significant influence of
attractiveness on tourist visiting decisions with a beta value (B) of 0.495 (3) There
is a significant influence of service facilities on tourist visiting decisions with a

beta value (B) of 0.736.

Keywords: Social Media, Attractiveness, Service Facilities, Tourist Visiting
Decisions
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