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ABSTRAK

Beatrix Putri Maharani, 2020410092, Fakultas Ekonomi, Program Sarjana,
Pengaruh Varian Menu, Harga, dan Suasana Cafe Terhadap Kepuasan
Pelanggan di Mokka Coffee Ende. Pembimbing 1:Gabriel Tanusi,S.E.,M.Si,
2:Stefanus Notan Tupen, S.Pd.,M.Si

Tujuan Penelitian untuk mengetahui dan menganalisis: Pengaruh Varian Menu
Terhadap Kepuasan Pelanggan di Mokka Coffee Ende,Pengaruh Harga Terhadap
Kepuasan Pelanggan di Mokka Coffee Ende,Pengaruh Suasana Cafe Terhadap
Kepuasan Pelanggan di Mokka Coffee Ende. Jenis Penelitian Ini Menggunakan
Penelitian Survey Dengan Menggunakan Metode Analisis Deskriptif, Dan
Menggunakan Pendekatan Kuantitatif. Penelitian Ini Berlokasi Di Mokka Coffee
Ende Yang Bertempat Di J1. Melati, Kel. Paupire, Kec. Ende Tengah, Tepatnya Di
Depan Hotel Flores Mandiri. Sampel Dalam Penelitian Ini Berjumlah 96
Orang.Data Yang Dikumpulkan Dengan Kuisoner Yang Telah Di Uji Hipotesis
Penelitian Ini. Hasil Penelitian Ini menunjukan Bahwa; Ada Pengaruh Signikan
Varian Menu Terhadap Kepuasan Pelanggan Di Mokka Coffee Ende Dengan
Besarmya Pengaruh 32,80%, Ada Pengaruh Signifikan Harga Terhadap Kepuasan
Pelanggan Di Mokka Coffee Ende Dengan Besarnya Pengaruh 16,90%, Ada
Pengaruh Signifikan Suasana Cafe Terhadap Kepuasan Pelanggan Di Mokka
Coffee Ende Dengan Besarnya Pengaruh 26,70%.

Kata Kunci: Varian Menu, Harga, Suasana Cafe, Kepuasan Pelanggan.
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ABSTRACT

Beatrix Putri Maharani, 2020410092, Faculty of Economics, Undergraduate
Program, The Influence of Menu Variants, Prices, and Cafe Atmosphere on
Customer Satisfaction at Mokka Coffee Ende. Supervisors: 1. Gabriel
Tanusi, S.E.,M.Si, 2. Stefanus Notan Tupen, S.Pd.,M.Si

The purpose of this study is to determine and analyze: The effect of menu variants
on customer satisfaction at Mokka Coffee Ende, The effect of price on customer
satisfaction at Mokka Coffee Ende, The effect of cafe atmosphere on customer
satisfaction at Mokka Coffee Ende. This research uses a survey research method
with descriptive analysis and a quantitative approach. The research was conducted
at Mokka Coffee Ende, located on Jl. Melati, Paupire Village, Ende Tengah
District, precisely in front of Hotel Flores Mandiri. The sample in this study
consisted of 96 people. The data were collected using a questionnaire that had
been tested. The results of this study indicate that; There is a significant influence
of menu variants on customer satisfaction at Mokka Coffee Ende, with an
influence of 32.80%, There is a significant influence of price on customer
satisfaction at Mokka Coffee Ende, with an influence of 16.90%, There is a
significant influence of cafe atmosphere on customer satisfaction at Mokka Coffee
Ende, with an influence of 26.70%.

Keywords: Menu Variants, Price, Cafe Atmosphere, Customer Satisfaction.
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