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ABSTRAK  

Maria Lusitania Wolo. 2021410003. Fakultas Ekonomi, Program Sarjana. 

Pengaruh Brand Image Terhadap Keputusan Pembelian Produk Sunscreen 

Azarine Dengan Minat Beli Sebagai Variabel Mediasi, Pembimbing I, Rafael 

Octavianus Byre., Pembimbiոg II: Santy Permata Sari  

 

Penelitian ini bertujuan untuk mengetahui (1) pengaruh brand image terhadap 

keputusan pembelian produk sunscreen Azarine (2) pengaruh brand image 

terhadap minat beli produk sunscreen Azarine (3). pengaruh minat  beli terhadap 

keputusan pembelian produk sunscreen Azarine (4) pengaruh brand image 

terhadap keputusan pembelian produk sunscreen Azarine dengan minat beli 

sebagai variabel mediasi. Penelitian ini termasuk penelitian kausalitas dengan 

menggunakan pendekatan kuantitatif. Sampel dalam penelitian ini adalah 96 

orang responden yang mengunakan produk  sunscreen Azarine Data dikumpulkan 

dengan kuesioner yang telah diuji validitas dan reliabilitasnya. Regresi linier dan 

Analisis Path digunakan untuk uji hipotesis penelitian ini. Hasil penelitian ini 

menunjukkan bahwa, (1) ada pengaruh positif dan signifikan brand image 

terhadap minat beli produk sunscreen Azarine, (2) ada pengaruh positif dan 

signifikan minat beli terhadap keputusan pembelian produk sunscreen Azarine, 

(3) ada pengaruh positif dan signifikan brand image terhadap keputusan 

pembelian produk sunscreen Azarine, (4) ada pengaruh brand image terhadap 

keputusan pembelian produk sunscreen Azarine dengan minat beli sebagai 

variabel mediasi. 
 

Kata kunci:,  Brand Image, Minat Beli, Keputusan Pembelian  
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ABSTRACT  

The Lusitania Wolo. 2021410003. Faculty of Economics, Undergraduate 

Program. The Influence of Brand Image on the Purchase Decision of  Azarine 

Sunscreen  Products with Buying Interest as a Mediation Variable, 

Supervisor I, Rafael Octavianus Byre., Supervisor II: Santy Permata Sari  

This study aims to find out (1) the influence of brand image on the purchase 

decision  of Azarine sunscreen  products (2) the influence of brand image on the 

purchase interest  of Azarine sunscreen  products (3). the influence of buying 

interest on the purchase decision of Azarine sunscreen products (4) the influence 

of brand image on the purchase decision  of sunscreen productsAzarine with 

buying interest as a mediating variable. This research includes causality research 

using a quantitative approach. The sample in this study was 96 respondents who 

used  Azarine Sunscreen products collected with questionnaires that had been 

tested for validity and reliability. Linear regression and path analysis were used to 

test the hypothesis of this study. The results of this study show that, (1) there is a 

positive and significant influence of brand image on the purchase interest of 

Azarine sunscreen  products, (2) there is a positive and significant influence of 

purchase interest  on the purchase decision  of Azarine sunscreen  products, (3) 

there is a positive and significant influence of brand image on the purchase 

decision  of Azarine sunscreen  products, (4) there is an influence brand image on 

the purchase decision  of Azarine sunscreen  products with buying interest as a 

mediating variable. 

 

 

Keywords:, Brand Image, Buying Interest, Purchase Decision  
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