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ABSTRAK 

Paskalia Febriani Djata .2021410171 . Fakulta Ekonomi , Program Sarjana . 

Pengaruh Live Streaming dan Lifestyle Terhadap Minat Beli Pakaian Bekas 

Melalui Media Sosial Di Kota Ende , Pebimbing  I : Dr Mansyur Abdul 

Hamid ,SE.,MM, Pebimbing  II  : Maria Endang Jamu ,SE .,MM . 

Penelitian ini bertujuan untuk mengetahui ( 1) pengaruh live streaming terhadap 

minat beli pakaian bekas melalui media sosial di Kota Ende . ( 2 ) pengaruh 

lifestyle terhadap minat beli pakaian bekas melalui media sosial di Kota Ende. ( 3 

) pengaruh live streaming dan lifestyle terhadap minat beli pakaian bekas melalui 

media sosial di Kota Ende .Penelitian ini termasuk penelitian kausalitas dengan 

menggunakan pendekatan kuantitatif . Sampel dalam penelitian ini adalah  96  

orang responden yang pernah melakukan pembeliaan pakaian bekas setelah 

menyaksikan live streaming . Data di kumpulkan dengan kuisioner yang telah di 

uji validitas dan reliabilitasnya . Regresi linear berganda di gunakan untuk uji 

hipotesis penelitian ini . Hasil penelitian ini menunjukan bahwa , (1) ada pengaruh 

positif dan signifikan live streaming terhadap minat beli pakaian bekas melalui 

media sosial di Kota Ende dengan nilai beta (ꞵ) sebesar 0,405 ( 2 ) ada pengaruh 

positif dan signifikan lifestyle terhadap minat beli pakaian bekas melalui media 

sosial di Kota Ende dengan nilai beta ( ꞵ ) sebesar 0,376 ( 3) ada pengaruh positif 

dan signifikan live streaming dan lifestyle terhadap minat beli pakaian bekas 

melalui media sosial di Kota Ende dengan nilai r² sebesar 0,486 . 

 

Kata Kunci :Live Streaming , Lifestyle , Minat Beli . 
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ABSTRACT 

 

Paskalia Febriani Djata .2021410171 . Faculty of Economics ,Undergraduate 

Program. The Influence of Live Streaming and Lifestyle on the Interest in 

Buying Used Clothes Through Social Media in Ende City , Sepervisor I : Dr 

Mnsyur Abdul Hamid , SE.,MM , Supervisor II : Maria Endang Jamu , SE., 

MM . 

 

This study aims to determine ( 1) the influence of live streaming on the interest in 

buying used clothes through social media in Ende city . (2 ) the influence of 

lifestyle on the interest in buying used clothes through social media in Ende city . 

( 3) the influence  of live streaming and lifestyle on the interest in buying used 

clothes through social media in Ende city .This study includes causality research 

using a quantitative approach. The sample in this study was 96 respondents who 

had purchased used clothes after watching live straming . Date were collected 

using a questionnaire that had been tested for validity and reliability .Multiple 

linear regression was used to test the hypothesis of this study . The results of this 

study indicate that ,(1) there is a positive and significant influence of live 

streaming on the interest in buying used clothing through social media in Ende 

city with a beta value (ꞵ) of 0,405 (2) there is a positive and significant influence 

of lifestyle on the interest in buying used clothing through social media in Ende 

city with a beta value (ꞵ) of 0,376 (3) there is a positive and significant influence 

of live streaming and lifestyle on the interest in buying used clothing through 

social media in Ende city with an r² value of 0,486. 

 

Keywords: Live Streaming , Lifestyle ,Purchase Interest . 
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