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ABSTRAK 

 

Rosalia Rinaldi Kewa, 2021410014. Pengaruh Harga, Trend Fashion Dan 

Gaya Hidup Terhadap Keputusan Pembelian Pakaian Bekas (Thrift) Di Kota 

Ende. Skripsi Pembembing l Dr Mansyur A. Hamid, SE.,MM. Pembimbing ll 

Maria Helena C.Dua. Mea S.S.,MM. Program Studi Manajemen Fakultas 

Ekonomi Universitas Flores 2025 

 

Penelitian ini bertujuan untuk mengetahui pengaruh (1) Harga, (2) Trend Fashion, 

dan (3) Gaya Hidup terhadap keputusan pembelian pakaian bekas (thrift) di Kota 

Ende. Fenomena thrift shopping semakin berkembang seiring meningkatnya 

kesadaran masyarakat terhadap keberlanjutan, gaya berpakaian unik, serta harga 

yang lebih terjangkau. Penelitian ini menggunakan pendekatan kuantitatif dengan 

metode survei terhadap 96 responden yang merupakan konsumen pakaian bekas 

di Kota Ende. Data dikumpulkan dengan kuesoner yang telah diuji validitas dan 

reabilitasnya. Regresi linear berganda. Digunakan untuk uji Hipotesis penelitian 

ini Hasil penelitian ini  menunjukkan bahwa (1) variabel harga berpengaruh 

positif dan signifikan terhadap keputusan pembelian pakaian bekas di kota Ende 

dengan nilai  beta (β) sebesar 0,404, (2) variabel Trend Fashion  berpengaruh 

positif dan signifikan terhadap keputusan pembelian pakaian bekas di kota Ende 

dengan nilai  beta (β) sebesar 0,289, (3) variabel Gaya Hidup berpengaruh positif 

dan signifikan terhadap keputusan pembelian pakaian bekas di kota Ende dengan 

nilai  beta (β) sebesar 0,237 

 

Kata Kunci:  Harga, Trend Fashion, Gaya Hidup, Keputusan Pembelian, 

Pakaian Bekas, Thrift 
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ABSTRACT 

Rosalia Rinaldi Kewa, 2021410014. The Influence of Price, Fashion Trends, 

and Lifestyle on Purchase Decisions for Secondhand Clothing (Thrift) in 

Ende City. Thesis Supervisor I Dr. Mansyur A. Hamid, SE.,MM. Supervisor 

II Maria Helena C.Dua. Mea S.S.,MM. Management Study Program, Faculty 

of Economics, University of Flores 2025 

 

This study aims to examine the influence of (1) Price, (2) Fashion Trends, and (3) 

Lifestyle on purchasing decisions of secondhand clothing (thrift) in Ende City. 

The phenomenon of thrift shopping has been growing along with increasing 

public awareness of sustainability, unique fashion styles, and more affordable 

prices. This research employed a quantitative approach using a survey method 

with 96 respondents who are consumers of secondhand clothing in Ende City. 

Data were collected through questionnaires that had been tested for validity and 

reliability. Multiple linear regression analysis was used to test the research 

hypotheses. The results of the study show that (1) the price variable has a positive 

and significant effect on purchasing decisions of secondhand clothing in Ende 

City with a beta (β) value of 0.404, (2) the fashion trend variable has a positive 
and significant effect on purchasing decisions with a beta (β) value of 0.289, and 

(3) the lifestyle variable has a positive and significant effect on purchasing 

decisions with a beta (β) value of 0.237. 

Keywords:  Price, Fashion Trends, Lifestyle, Purchasing Decision, Secondhand 

Clothing, Thrift 
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