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ABSTRAK

Sabinus Jagom. 2019410533. Pengaruh Citra Merek Dan Promosi Terhadap
Keputusan Pembelian Handphone Oppo (Studi Kasus Pada Mahasiswa Anak
Kos RT 05/RW 03, Kelurahan Paupire Kecamatan Ende Tengah Kabupaten
Ende). Skripsi. Ende. Pembimbing | Maria Endang Jamu, SE.,MM. Pembimbing
Il Santy Permata Sari, S.AB.,MM. Program Studi Manajemen. Fakultas Ekonomi
dan Bisnis. Universitas Flores 2025.

Penelitian ini bertujuan untuk mengetahui (1) pengaruh citra merek terhadap
keputusan pembelian handphone Oppo pada mahasiswa anak kost RT 05/RW 03,
Kelurahan Paupire Kecamatan Ende Tengah Kabupaten Ende, (2) pengaruh
promosi terhadap keputusan pembelian handphone Oppo pada mahasiswa anak
kos RT O05/RW 03, (3) pengaruh citra merek dan promosi secara simultan
terhadap keputusan pembelian. Penelitian ini menggunakan pendekatan kuantitatif
dengan metode eksplanatori. Populasi penelitian berjumlah 127 mahasiswa,
sedangkan sampel ditentukan dengan metode Slovin sebesar 56 responden.
Instrumen penelitian berupa kuesioner dengan skala Likert, yang sebelumnya diuji
validitas dan reliabilitas menggunakan bantuan SPSS versi 21.

Hasil uji validitas menunjukkan bahwa semua item pernyataan adalah valid (r
hitung > r tabel dengan taraf signifikan 0,05), sedangkan uji reliabilitas
membuktikan instrumen konsisten dan dapat digunakan. Analisis regresi linear
berganda menunjukkan bahwa variabel citra merek memiliki pengaruh positif dan
signifikan terhadap keputusan pembelian dengan nilai koefisien sebesar 0,777 dan
t hitung 6.233 (p < 0,05). Variabel promosi juga berpengaruh positif dan
signifikan dengan nilai koefisien 0,312 dan t hitung 4.741 (p < 0,05). Secara
simultan, citra merek dan promosi berpengaruh signifikan terhadap keputusan
pembelian handphone Oppo dengan nilai F hitung 35,873 > F tabel 4,03 dan
signifikansi 0,000 < 0,05.

Berdasarkan hasil penelitian ini dapat disimpulkan bahwa citra merek yang
kuat dan strategi promosi yang efektif berperan penting dalam memengaruhi
keputusan pembelian mahasiswa terhadap produk Oppo. Temuan ini memberikan
implikasi bahwa perusahaan perlu menjaga dan meningkatkan citra merek serta
merancang promosi yang lebih kreatif untuk mempertahankan pangsa pasar,
khususnya pada segmen mahasiswa sebagai konsumen yang kritis dan responsif
terhadap perkembangan teknologi.

Kata kunci: Citra merek, Promosi, Keputusan pembelian



ABSTRACT

Sabinus Jagom. 2019410533. The Influence of Brand Image and Promotion
on Oppo Mobile Phone Purchasing Decisions (Case Study on Boarding House
Students of RT 05/RW 03, Paupire Village, Ende Tengah District, Ende
Regency). Thesis. Ende. Supervisor I Maria Endang Jamu, SE.,MM.
Supervisor Il Santy Permata Sari, S.AB.,MM. Management Study Program.
Faculty of Economics and Business. University of Flores 2025

This study aims to determine (1) the influence of brand image on the decision to
purchase Oppo cellphones among boarding house students in RT 05/RW 03,
Paupire Village, Ende Tengah District, Ende Regency, (2) the influence of
promotion on the decision to purchase Oppo cellphones among boarding house
students in RT 05/RW 03, (3) the influence of brand image and promotion
simultaneously on purchasing decisions. This study used a gquantitative approach
with an explanatory method. The study population was 127 students, while the
sample size was determined using the Slovin method of 56 respondents. The
research instrument was a questionnaire with a Likert scale, which was previously
tested for validity and reliability using SPSS version 21.

The validity test results showed that all statement items were valid (r count >
r table with a significance level of 0.05), while the reliability test proved the
instrument was consistent and usable. Multiple linear regression analysis showed
that brand image had a positive and significant influence on purchasing decisions
with a coefficient value of 0.777 and a t count of 6.233 (p < 0.05). The promotion
variable also had a positive and significant effect, with a coefficient of 0.312 and a
calculated t-value of 4.741 (p < 0.05). Simultaneously, brand image and
promotion significantly influenced Oppo mobile phone purchasing decisions, with
a calculated F-value of 35.873 > F-table 4.03 and a significance level of 0.000 <
0.05.

Based on the results of this study, it can be concluded that a strong brand
image and an effective promotional strategy play a significant role in influencing
students’ purchasing decisions for Oppo products. This finding implies that
companies need to maintain and enhance their brand image and design more
creative promotions to maintain market share, particularly among students, who
are critical consumers and responsive to technological developments.

Keywords: Brand image, Promotion, Purchasing decisions
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